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Businesses 
worry 
about mask 
compliance

The uptick last week in 
Covid-19 cases in the outer 
boroughs has businesses 

worried that lax compliance with a 
state-mandated mask policy could 
hobble the city’s economic recov-
ery.

“It’s one of the factors that makes 
it di�  cult to get people back to the 
o�  ce and back to the city,” said 
Kathryn Wylde, head of the Part-
nership for New York. “O�  ces are 
sparkling and disinfected, and pro-
visions have been made for social 
distancing, but the key is the people 
and how they behave.”

Without a return to the o�  ce, the 
economy cannot recover, she cau-
tioned.

As restrictions have loosened, 
the city seemed poised to get back 
to business, but the spike in infec-
tion rates throw that into question.

Even President Donald Trump, 
who has downplayed the virus and 
discouraged mask-wearing, con-
tracted the disease after a fundrais-
er in New Jersey.

Last week the daily infection rate 
for the city increased to 3.25%—the 
highest since June—in parts of 
Brooklyn and Queens. � e Health 
Department reported infection 
rates in Borough Park hit 6.51%; 
Gravesend, 6.9%; Bensonhurst, 
6.31%; and Midwood, 5.62%.

Nine ZIP codes were predomi-
nantly responsible for the surge.

In response, Mayor Bill de Blasio 
announced a new initiative to pro-
vide free masks to the public. It in-
cludes o� ering information and 
monitoring compliance in the ZIP 
codes with high infection rates. De-   

Infection rates in some 
neighborhoods hit 
nearly 7%

BY BRIAN PASCUS

LEFT OUT
Hispanics make up nearly 30% of New York’s 
population but only 6% of its business 
owners. Lots of theories suggest why

DIVERSITY & INCLUSION

BY BRIAN PASCUS
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Nick Lugo fondly re-
calls how his father, a 
� rst-generation New 
Yorker from Puerto 

Rico, began life in the city prior to 
making his fortune.

“My father was a sugarcane 
worker. He had no schooling,” 
Lugo said. “He mopped � oors at 
Tavern on the Green.”

See  HISPANICS on page  22

CRUZ, OWNER  
of a tequila 
company, says 
many Latino 
business owners 
are unaware of 
the resources 
available to 
help them.

See  MASK  on page  6 
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Workers at three of the 
World Trade Center 
buildings can now or-
der lunch to their 

desk from a ghost kitchen, part of 
an effort by Silverstein Properties to 
persuade companies to bring their 
employees back to the office.

The deal, between the real estate 
firm and Lower Manhattan startup 
Zuul Kitchens, shows building 
owners are recognizing food deliv-
ery is an important part of reopen-
ing offices. But it could alarm 
restaurateurs and small-business 
owners desperately awaiting the re-
turn of the regular lunch crowd.

Guy Vardi, chief innovation offi-
cer at Silverstein, said many of the 
workers returning to offices are 
concerned about the Covid-expo-
sure risk of leaving the building 
more than they have to.

“People are uncomfortable going 
between the office and outside,” 
Vardi said, “and ordering food still 
requires going down to pick it up.”

The best way to resolve those 
concerns is by delivering food di-

rectly to tenants’ office, he said. But 
that raises issues of security and 
health screenings of couriers enter-
ing the building.

That has opened an opportunity 
for Zuul, which operates a com-
mercial kitchen in SoHo where 
brands such as Naya Express, 
Sarge’s Deli and Stone Bridge Pizza 
prepare smaller versions of their 
menus for takeout only. The food is 
produced from a single commercial 
kitchen disconnected from any 
dining room, which is typically re-
ferred to as a ghost kitchen or cloud 
kitchen.

Workers can order lunch from 
those restaurants using a custom 
app for tenants. Orders must be in 
by 10:30 a.m. to arrive by lunch 
hour.

Zuul said it will rely on a small 
group of couriers who have been 
preapproved by Silverstein to ride 
the buildings’ freight elevators. 
Meals are delivered all at once to 
each separate office, where they 
can be distributed by the tenant 
company. The program will be of-
fered to workers at World Trade 
Center properties as well as Silver-

stein’s other office holdings, such 
as 120 Broadway, Vardi said.

New line of business
Safe food delivery has become 

part of the pitch from landlords. 
The program is included in Silver-
stein promotional materials, which 
also outline its air-filtration systems 
and social-distancing plan.   

RXR Realty, a major office land-
lord whose holdings include 75 
Rockefeller Plaza, coordinates food 
orders to that building through its 
own RXWell app, which was devel-
oped with Microsoft. The app fea-
tures options such as Chopt and 
Sweetgreen. Deliveries are pro-
cessed by the building’s manage-
ment and placed on stands in the 
lobby for contactless pickup, as de-
scribed by an RXR spokesman.  

Covid-19 guidance from the Real 
Estate Board of New York recom-
mends that landlords develop a 
system for handling deliveries that 
limits lobby access. The board also 
recommends that corporate cafete-
rias remain closed.

That’s why Zuul, which has raised 
$9 million this year from investors, 

has built a platform that landlords 
can integrate with tenant apps. 
CEO Corey Manicone said Zuul is 
in discussions with several other 
city property managers to use its 
food-delivery app.

Zuul does not charge the proper-
ty owners for the technology, in-
stead recouping its costs through a 
fee on the sales.

Partnerships with landlords 
could offer a new line of business to 
struggling restaurants. Zuul collects 
a 10% fee from restaurants on meal 
sales as well as a varying member-
ship fee for access to its kitchen 
space. Manicone said the company 
is providing restaurants a less ex-
pensive way to expand their opera-
tions, especially while they have 
limited dining capacity.

Establishments that rely on the 
lunch crowd could struggle if em-
ployees stick to their office rather 
than venture out, however.

“Restaurants and a lot of other 
small businesses really need office 
workers to come back for their sur-
vival,” said Andrew Rigie, executive 
director of the New York City Hos-
pitality Alliance.  ■

Latest office perk: Desk food deliveries
REAL ESTATE

BY RYAN DEFFENBAUGH 

WEBCAST CALLOUT

OCT. 14
CRAIN’S BUSINESS FORUM 
FEATURING LETITIA JAMES, 
NEW YORK STATE’S  
ATTORNEY GENERAL

New York Attorney General Letitia 
James has been an advocate for 
environmental issues, women’s rights 
and equal opportunity. As the state’s 
top law enforcement officer, she has 
dismantled President Donald Trump’s 
charity, halted the auctioning of 
property tax liens and cracked down 
on pandemic-related price gouging. 
On Oct. 14, James will join Crain’s 
New York Business to discuss her 
accomplishments and the challenges 
the coming year poses.

Time: 4 to 5 p.m.
CrainsNewYork.com/octbusinessforum
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Brick-and-mortar business 
owners say illegal street vend-
ing has proliferated across the 

city this year, and a lack of enforce-
ment and direction by Mayor Bill de 
Blasio’s administration is making 
the situation worse.

Businesses in Brooklyn have re-
ported an explosion in illegal street 

vending near commercial centers, 
says Randy Peers, president of the 
Brooklyn Chamber of Commerce. 
� e vendors are selling everything 
from fruits and vegetables to cloth-
ing, cellphone accessories and per-
sonal protective equipment.

“� e amount of illegal street 
vending has increased dramatically 
in the last few months,” said Daniel 
Estrada, executive director of the 

Sunset Park Business Improvement 
District.

Critics trace the problem back to 
June 7, when the mayor announced 
he would be transitioning the Po-
lice Department away from enforc-
ing street vendor regulations. � e 
move followed widespread protests 
after the Minneapolis police killing   

TV & FILM

RETAIL

After nearly six months on hiatus, the movie and 
television sets that drive the billion-dollar local 
� lming industry are slowly returning to life—
with new safety guidelines that are adding costs 
and uncertainty, especially for smaller projects. 

Shows such as Amazon’s Marvelous Mrs. Maisel, CBS’ Law 
and Order: SVU and NBC’s Saturday Night Live either have re-
turned or are close to restarting production. To keep Covid-19 
from spreading on once-crowded shoots, both the state and 
the city have issued standards governing how many people 
can be on-site and how those workers interact. A separate set 
of guidelines agreed upon by Hollywood studios and industry 
unions include even stricter mandates. 

� e rules fundamentally change the look of major TV and 
� lm sets. Crowd scenes are a no-go, catered meals are indi-

vidually packaged, and trained compliance o�  cers keep peo-
ple away from one another. � e union agreement requires 
that actors who are most at risk for Covid-19 be tested three 
times per week and other crew members tested 
weekly.

“� e biggest impact is going to be budgetary,” said 
Lisa Davis, an entertainment attorney with Frankfurt 
Kurnit Klein & Selz in Manhattan. “What’s required 
to comply with these protocols, including having the 
additional crew, tends to add about 10% to costs.”

Other estimates provided to  Crain’s  by industry 
experts found budgets could rise by as much as 20%. � e extra 
costs are driven by the additional time required to � lm within 
the rules, along with costs for providing protective equipment 
and Covid-19 testing for hundreds of cast and crew members. 

“Everything takes a little longer now—that is our new reality 
with sanitizing equipment and waiting for testing,” said Jane 
Raab, a producer whose credits include Sex and the City and 

an upcoming Hulu series starring Steve Martin that is 
� lming in the Bronx. “We are used to turning on a 
dime.”

� e extra time and costs in� uence what type of 
productions will come back � rst.

“For the indie features, the expense of Covid rules 
them out,” said Charles Haine, a � lmmaker and pro-
fessor at Brooklyn College’s Feirstein Graduate School 

of Cinema. “Everyone I know working this fall, it is all in TV.” 
Television and � lm production were cleared to return in   

BY BRIAN PASCUS 

Lack of enforcement creates street vendor chaos
With NYPD no longer cracking down, number of illegal carts spikes 

BACK IN 
SHOW BUSINESS
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CREW 
MEMBERS on 
� lm sets are 
tested weekly 
for Covid-19.

See  TV  on page  21 

As � lm and TV shoots return, the 
industry grapples with the � nancial 
constraints and health guidelines 
spurred by the pandemic
BY RYAN DEFFENBAUGH

See  VENDORS  on page  4 

CHECK OUT 
Crain’s list of 
the top � lm and 
TV productions, 
page 12
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Harbor Group Interna-
tional could be headed 
toward foreclosure for its 
Midtown retail space un-

less it comes up with $40 million, 
court documents show. 

The real estate investment group, 
which owns millions of square feet 
of property globally, borrowed the 
hefty sum from Canadian bank 
CIBC in 2015 to purchase the $68 
million property at 445 Fifth Ave. 
and refinance existing debt. Prob-
lems began in May, when the firm 
stopped making mortgage pay-
ments and maintaining its debt ser-

vice reserve at the minimum 
$725,000, a complaint filed last 
week by CIBC in state Supreme 
Court revealed. 

The bank is suing to recover the 

entirety of the loan plus $14,000 in 
interest.

‘Serious challenges’
Payments were due on the 10th 

of each month, but when HGI 
missed its May payment, the bank 
took the cash out of the reserve 
fund; HGI never restored the bal-
ance. Reserves are typically used to 
supplement mortgage payments 
when the borrower can’t pay the 
full monthly amount and must be 
replenished to a minimum amount 
depending on the size of the loan. It 
is a practice similar to that of resi-
dential landlords who use security 
deposits when tenants don’t pay 

rent.
On May 22 CIBC 

let the property 
owner know it had 
defaulted, but HGI 
has yet to make a 
payment. The in-
vestment firm 

“lacked sufficient revenue” to make 
the monthly payments, according 
to the complaint.

“New York retail properties are 
facing serious challenges due to 

current market conditions, where 
rents have dropped significantly,” 
said Richard Litton, HGI’s presi-
dent. “We believe in the long-term 
prospects of this property and will 
continue to work with our lender in 
a cooperative fashion on a mutually 
agreeable resolution.”

The 18,371-square-foot building, 

which is divided into three retail 
spaces, lost major tenant Charming 
Charlie to bankruptcy in 2018, Lit-
ton said. It is unclear whether the 
space was refilled, though New-
mark Knight Frank is marketing a 
2,200-square-foot ground-floor 
unit at the building for lease; the 
listing says it was formerly Charm-

ing Charlie. 
HGI is also on the 

hook for a $225,000 
broker’s fee payable to 
the Dartmouth Co., 
which filed a mechan-
ic’s lien against the 
property in August for 
nonpayment after 
helping HGI lease up 
the space, the com-
plaint said. Dartmouth 
declined to comment.

A little time left
The property owner’s 

other Manhattan office 
holdings include 240 
W. 40th St. and 55 
Broadway. Its commer-
cial portfolio includes 
nearly 5 million square 

feet of space.
The firm still has a couple of 

weeks to come up with the money 
before CIBC is allowed to move for-
ward with foreclosure proceedings. 
Commercial foreclosures and evic-
tions are banned until at least Oct. 
20 by an executive order signed by 
Gov. Andrew Cuomo. ■

Midtown retail property poised for foreclosure
REAL ESTATE

BY NATALIE SACHMECHI 

of George Floyd.
“We will shift certain responsibil-

ities away from the NYPD, includ-
ing street vendor enforcement,” de 
Blasio wrote in a tweet. “Civilian 
agencies will move into the lead, 
de-escalating these interactions 
that overwhelmingly affect immi-
grants and communities of color.”

The move surprised business 
owners, who said they have seen a 
marked increase in the amount of 
illegal street vending outside their 
stores.

“We’re just befuddled,” said Nick 
D’Agostino, owner of D’Agostino 
and Gristedes grocery stores. 
“We’ve gotten no enforcement, and 
it’s getting worse and worse every 
day.”  

Nearly five months since the 
mayor’s Twitter announcement, 
neither a civilian agency nor a task 
force has been set up to fill the gap 
of coordination and enforcement 
typically reserved for the NYPD.

“We’re still in a transition peri-
od,” said Julia Arredondo, a spokes-
woman for the mayor. “You can say 
we’re transitioning from enforce-
ment out of the Police Department 
to city agencies.”

In a later statement, the mayor’s 
office said that while the transition 
is taking place, the NYPD will con-
tinue to respond to 311 service re-
quests and 911 calls related to ven-
dors.

Dysfunctional transition
One reason for the dysfunctional 

transition into a new form of over-
sight is the fact that before de Bla-
sio’s ad hoc announcement, multi-
ple city agencies took the reins of 
enforcing different street-vending 
regulations.

Although the NYPD received 311 
calls, the Department of Health was 

in charge of monitoring food ven-
dors. The Department of Transpor-
tation handled violations with food 
trucks. The Department of Sanita-
tion would be called in for sanita-
tion violations. The Parks Depart-
ment oversaw issues with vendors 
that took place in parks. Even the 
Fire Department would occasional-
ly write tickets, as would the De-
partment of Consumer Affairs.

The situation has grown more 
confusing without clear direction 
from the de Blasio administration.

“The fact is, the Health Depart-
ment points the finger at Consumer 
Affairs, and they point their finger 
at police, and the police shrug and 
say City Hall pulled them off,” said 
Rob Byrnes, president of the East 
Midtown Partnership. “Nobody 
wants to do anything right now.”

Critics said it is unclear if some 
vendors have licenses and if they 

are operating within the law.
Owners of brick-and-mortar gro-

cery stores—such as D’Agostino, 
who pays a 3.9% commercial rent 
tax—said they’ve watched their 
business get poached by vendors 
who set up shop right outside their 
stores, sometimes in street carts 
longer than the 5-foot-by-10-foot 
regulation size.

“They’re getting bigger, and 
they’re selling more and more 
stuff,” D’Agostino said.

The Street Vendor Project, which 
advocates for vendors, argued that 
customers want different products 
at different times—a situation simi-
lar to that of customers eating at a 
food truck instead of dining in a 
restaurant.

“There’s competition, but it’s not 

unfair competition,” said Matthew 
Shapiro, the group’s legal director. 
“Food vendors are engaged in a dif-
ferent business model.”

‘Taken by surprise’
There are roughly 3,000 licensed 

street vendors in the city, a number 
capped by 1983 legislation. But 
there are an additional 2,100 licens-
es made available for seasonal per-
mits, green carts for certain neigh-
borhoods, borough-specific 
permits, and veterans and disabled 
vendors, for a total of 5,100, Shapiro 
said. His group estimates there are 
more than 10,000 illegal street ven-
dors across the city.

The Street Vendor Project is sup-
porting City Council legislation that 
would add 4,000 vendor licenses 
and create an independent en-
forcement agency. The bill has gar-
nered 30 co-sponsors and the sup-

port of Speaker 
Corey Johnson.

Vendors have 
been left in limbo 
without a clear-cut 
plan from City Hall, 
Shapiro said, and 
they have been left 

to question regulation and enforce-
ment together with the hundreds of 
brick-and-mortar businesses they 
compete with.

“We were taken by surprise,” Sha-
piro said. “It was a blanket state-
ment. We haven’t received specific 
guidance from the administration, 
and we’ve talked to different peo-
ple.”

“The city has done one of the 
worst things it can do,” Estrada said. 
“Even if the old system needed im-
provement, they’ve thrown it on the 
rocks without coming up with any-
thing new that would be an import-
ant way to manage public space. 
Especially with the onset of the 
pandemic, a lot of people are out 
vending on the street, illegally, for 
survival.” ■
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“WE BELIEVE IN THE  
LONG-tERM PROSPECtS  
OF THIS PROPERTY”

445 FIFTH AVE.

VENDORS
FROM PAGE 3

“WE’VE GOTTEN NO 
ENFORCEMENt, AND IT’S 
GETTING WORSE EVERY DAY”

Virtual conferences 
shipping out swag

With corporate events 
moving online during the 
pandemic, swag bags are 

coming to your door. 
Event planners are looking for 

ways to re-create virtually the expe-
riences of the $1 trillion circuit of 
business conferences and events—
which is shut down and unlikely to 
return anytime soon. In an attempt 
to get in front of potential attendees 
and make digital events more prof-
itable, conference hosts increasing-
ly are packing up and shipping out 
bags filled with branded T-shirts 
and mugs that would typically be 
handed out on trade-show floors. 

The NYC Media Lab is promoting 
a $25 ticket option for its upcoming 
annual summit that includes ship-
ping for a small box with a program, 
a mug and a granola bar. Managing 
Director Steven Rosenbaum said 
he hopes giving the conference a 
small physical presence resolves 
one of the thorniest issues for event 
planners in the Covid age.

“Even if you register, how can I 
make sure you actually show up?” 
Rosenbaum said.

The media summit's swag bag is 
likely a money-loser after factoring 
in shipping costs, Rosenbaum said, 
but there is hope it could drive 
more late interest and sales for the 
event. Recipients have been post-
ing pictures of the swag bag on so-
cial media, he said, getting the 
event in front of more people.

Online conferences pull in about 
13% of the revenue expected for 
their in-person equivalent, accord-

ing to a September report from the 
Center for Exhibition Industry Re-
search, a trade group. The same re-
port projected that large business 
events are unlikely to return until 
late summer or fall next year. 

Elevated ticket packages
The New York City Wine & Food 

Festival is mailing meal kits to peo-
ple who sign up for a $130 Burger 
Bash Oct. 9. Comic Con launches 
Oct. 8 with premium ticket packag-
es starting at $70 that include auto-
graphs and other merchandise re-
lated to its many panels. 

“Just about every organization 
we work with is sending a kit—bot-
tles of wine, a meal kit, a cocktail 
kit—as an elevated ticket package,” 
said Eric Wielander, strategic direc-
tor at Eventique, an event planner 
in Midtown. 

Most events are thinking smaller. 
Water bottles, mugs, candy and 
cookies are the most popular items 
for swag bags, says Jeremy Parker, 
chief executive of swag.com, a mar-
ketplace for promotional items.

This has been the strongest 
month in the Garment District 
firm’s five-year history, Parker said, 
with more than $1 million in sales. 
It expects to reach revenues of 
about $10 million this year, up from 
$7 million last year, despite the loss 
of sales from in-person events.

“It is a very weird time, and ev-
eryone is trying to figure out how to 
make an impact and connect,” he 
said. “If you are not in person, how 
do you show people that you care?” 

One way, he said, is a nicely pre-
sented box of freebies. ■

BY RYAN DEFFENBAUGH 

TECHNOLOGY



CRAIN’S: Major airport 
projects that were paused or 
canceled during the spring 
now have leadership back at 
the drawing board. What are 
some of the general themes 
being discussed in these 
meetings? 

GAVIN MIDDLETON: While 
these project disruptions 
could be seen as a negative 
result of the pandemic, the 
current climate has offered 
owners and stakeholders 
the opportunity to revisit 
and revamp their aviation 
capital programs in a way that 
benefits all involved parties 
while improving the airport 
experience to meet new 
health needs and elevated 
traveler standards. 

Currently construction and 
design professionals at 
LaGuardia Airport and John 
F. Kennedy International 
Airport have been working 
together on designing and 
implementing the automation 
of many common processes 
that will greatly reduce face-
to-face interactions from 
check-in through the boarding 
process. It has become 
abundantly apparent during 
the past several months 
that functioning terminals 

need to be flexible enough 
to adapt to the unexpected 
quickly. It has aviation industry 
designers, construction teams, 
terminal operators, airlines 
and government agencies 
collaborating on ways to 
chart a course for planning, 
designing and building airports 
in a rapidly changing and 
unpredictable environment. 
Teamwork and forward-thinking 
discussions are going to make 
a huge difference in the travel 
experience as changes are 
being implemented at airports 
daily.

CRAIN’S: The pandemic 
hit the travel industry, and 
the airlines in particular, 
extremely hard. How long will 
it take to recover? When will 

construction at the airports 
begin?

MIDDLETON: There is still 
a lot of uncertainty over 
when U.S. airport traffic will 
completely recover, but most 
forecasters are predicting 
a two- to three-year lag 
in growth. This extended 
recovery time is allowing 
project decision-makers to 
push beyond typical renovation 
and upgrade work, such as 
improvements to air quality 

and circulation, and really 
dive into what airports of 
the future should look like 
to make proactive changes 
that will ultimately provide a 
safer and more efficient travel 
experience.

In terms of starting to create 
airports of the future, it’s 
happening now. In what has 
been a welcome surprise 
to many, the Transportation 
Security Administration 
has been using this time to 
completely reevaluate the 
security process, potentially 
resulting in changes that 
would make the current 
experience unrecognizable. 
The current goal for TSA 
security checkpoints is to 
make them as integrated 
and frictionless as possible 
by reducing physical contact 
and providing a less stressful 
screening process. Not only 
is the TSA moving quickly 
during this passenger 
downtime, the airlines 
and airport leadership are  
approving and moving 
forward with major changes 
as we speak.

CRAIN’S: Any possibility 
you could provide a few 
insider tips on what exactly is 
going on, and what general 
travelers should expect to 
see when they arrive at the 
airport?

MIDDLETON: As I mentioned 
earlier, one of the main goals 
is to reduce overall face-to-
face interaction by automating 

as many steps in the traveling 
process as possible. For TSA 
security checkpoints, this 
revised approach means the 
deployment of new state-of-
the-art computed tomography 
scanners that utilize 3D 
baggage imagery, thus allowing 
passengers to leave laptops 
and other electronic devices in 
their carry-on bags. The TSA 
also is looking at introducing 

state-of-the-art self-service 
checkpoints. 

Ronald Reagan Washington 
National Airport already is 
hosting a pilot program for 
these self-standing security 
consoles, which utilize 
touchless face recognition 
technology to replace face-
to-face interactions with TSA 
agents. The new automated 
technology initiative 
automatically authenticates 
a traveler’s ID, matches the 
live photo with the image on 
the ID, and confirms the flight 
information in near real time. 

Taking health safety one step 
further, antimicrobial bins 
debuted during the summer at 
security checkpoints across 30 
major U.S. airports, and airport 
leadership has been applying 
antimicrobial coatings on 
high-touch surfaces, such 
as faucets, handles and 
seating, throughout airports 
to help protect both staff and 
travelers.

SPONSORED CONTENT  

Gavin Middleton, chief operating 
officer at Lehrer Cumming

The future of aviation construction
L ess than a year ago, airports across the country and the globe were fast-tracking major up-

grades to their terminals to increase capacity and satisfy the growing number of passengers, 
creating an aviation construction boom not seen in nearly 30 years.

Fast-forward to the present. Covid-19 has brought about a dramatic decline in air traffic and 
passengers and forced the deferral or outright cancellation of many scheduled construction 
programs. This dramatic change in travel patterns has provided new opportunities for forward-
thinking project owners and stakeholders who aren’t content to sit back and wait for things to 
return to normal.

To gain insight, Crain’s Content Studio spoke with Gavin Middleton, chief operating officer at 
Lehrer Cumming, a firm that advises owners planning or engaged in large-scale construction 
projects. The firm focuses on building construction, major adaptive reuse and complex 
developments. Middleton is a design and construction executive with 25 years’ experience in 
North America, the Caribbean and Europe. His expertise is in managing logistically complex 
mixed-use programs from inception to final delivery and closeout. 

Lehrer Cumming has 120 team members across five offices, undertaking more than $25 billion 
worth of construction in the academic, cultural, commercial, residential, health care, hospitality, 
retail and infrastructure sectors. It is a division of Cumming, a global project management and 
cost consulting company. 

“One of the main goals is to reduce overall 
face-to-face interaction by automating as 
many steps in the traveling process 
as possible.”
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Blasio plans to add 400 NYPD offi-
cers, 250 compliance officers from 
city agencies and 300 members of 
the test-and-trace corps to help 
monitor the situation. The city 
sheriff and the Office of Special En-
forcement will be overseeing the 
outreach in conjunction with other 
agencies.

“We saw good compliance when 
folks were encountered, when there 
was a discussion. We saw a very 
high level of compliance,” de Blasio 
said, adding that businesses could 
be fined or shut down if they do not 
enforce social distancing and mask 
wearing.

“There’s going to be a very rigor-
ous inspection effort of those ZIP 
codes,” he added.

Sheriff Joseph Fucito said that his 
team of 150 officers is mainly en-
forcing social distancing, mask 
wearing, and monitoring travel 
checkpoints while also serving 
mandatory quarantine orders. 

“Basically, over the summer peo-
ple became convinced that the 
coronavirus just disappeared,” said 
Shimon Rolnitzky, a community 
activist in Brooklyn’s Orthodox 
community where the virus has 
surged. “People were looking at 
masks as if it’s tyranny of the gov-

ernment trying to impose its will on 
the people.”

Rolnitzky said that many mem-
bers of the Hasidic community he 
works with believe they developed 
a herd immunity over the summer. 
Some have relaxed their compli-
ance with safety standards, he said.

But more enforcement has 
caused resentment in the Orthodox 
community as well. Some in Bor-
ough Park feel targeted by the may-
or’s enforcement plan.

Longtime resident Joseph Rap-
paport said the mayor had set a 
double standard for mask enforce-
ment—one for Black Lives Matter 
rallies and parades and another for 
private funerals and religious cere-
monies. 

“The only time we hear from him 
is to scold the community and to 
give us a ticket,” Rappaport said. “I 
believe in enforcement, but you 
need to have credibility, and his 
credibility is shot.”

Many in the community actually 
welcome the mask mandate, espe-
cially mothers, Rappaport said. 

“My daughter has three kids at 
home, sends them to school, and 
she told me that she has talked to 
other parents, other mothers, and 
they are for full-stop enforcement,” 
he said. 

Businesses have also chaffed un-
der greater enforcement, though. 
Tommy Greco, owner of Ritz Bar & 

Lounge in Midtown, said multiple 
State Liquor Authority inspections 
have become intrusive to his busi-
ness.

“It was horrible,” he said. “It 
wasn’t cordial, like ‘Hey, we know 
you’re going through a lot.’ They 
treated me like I was guilty of some-
thing.”

Enforcement dilemma
While some New Yorkers are 

concerned that the mayor’s en-
forcement mandate could provoke 
instances of discrimination, others 
believe that isn’t something a vast 
majority of city residents should 
worry about.

“I haven’t seen that,” said Tiecha 
Merritt, a Black woman who owns 
The Bush Doctor Juice Bar in Bed-
ford-Stuyvesant. “It’s amazing how 
New York is in compliance with it, 
especially in our neighborhood.”

The New York Civil Liberties 
Union said it hasn’t received any 
complaints about the police de-
partment or other city agencies tar-
geting residents on mask compli-
ance based on race or religion. 
From the agency’s perspective, 
mask enforcement has been 
aligned with public health proto-
cols, it said.  

Earlier in the year there were 
some signs of uneven enforcement 
of social distancing orders. There 
were 374 tickets given out for social 

distancing violations, of which 304 
were handed out to Blacks or His-
panics, according to the latest 
NYPD data.

The mandates of mask compli-
ance could further complicate rela-
tionships between minority com-
munities and the NYPD, especially 
as enforcement encounters rise in 
the weeks ahead. 

The MTA, which instituted a $50 
fine for lack of mask compliance, 
had 6,000 encounters with riders 
over a recent two-week period: 
2,861 were to distribute masks to 
riders who did not have one; 2,495 

were to instruct riders how to wear 
one properly; and six were to level 
fines on those who were not wear-
ing one at all.

But as new clusters arise in 
Brooklyn and Queens, there will be 
more pressure on the city to crack 
down. 

Gov. Andrew Cuomo implied last 
week that he will take over enforce-
ment if the city proves incapable. 

“I’m not going to let it happen 
because we have an incompetent 
local government,” Cuomo said. 
“Either you do the job or people 
die.” ■

JPMorgan Chase paid a hefty 
$920 million last Tuesday to 
settle market-manipulation 
charges. Lost in the headlines 

was the disturbing fact 
that the bank is now a re-
cidivist. In 2015 it pleaded 
guilty to similar miscon-
duct, prosecutors said.

“Today’s resolution … 
reflects the nature and se-
riousness of the bank’s 
offenses,” acting Assistant 
Attorney General Brian 
Rabbitt said in a state-
ment.

Did prosecutors 
throw  the book at the repeat of-
fender? No, but they did take out a 
few sheets of paper and let them fall 
where they may. Which is to say 
they entered into a deferred-prose-
cution agreement.

JPMorgan is a repeat customer for 
this particular product of the legal 
system. In 2014 the bank entered 

into a DPA after it was charged with 
turning a blind eye to Bernie Mad-
off’s Ponzi scheme. This time, it ad-
mitted to spoofing in the markets for 
U.S. Treasury bonds and precious 
metals. That means it was placing 
and withdrawing bids in order to 

give a false impression of demand.
The head of the FBI in New York, 

William Sweeney, said that for near-
ly a decade a “significant number” of 

JPMorgan traders and 
sales representatives 
“openly disregarded U.S. 
laws.”  The bank  played 
hardball with investigators 
at the Commodity Futures 
Trading Commission, 
which said cooperation at 
first was  “not  satisfacto-
ry”  and the agency  was 
misled.

Think of a DPA as justice 
DOA—dead on arrival.

In the deals, prosecutors agree to 
spare corporate wrongdoers the rig-
ors of court if they promise to go 
forth and sin no more. The govern-
ment has entered into 262 DPAs 
since they were first cooked up near-
ly 30 years ago, according to the Cor-
porate Prosecution Registry, a data-
base maintained by the Duke 

University and University of 
Virginia law schools.

The theory is a DPA will 
scare a wayward company 
straight. Everyone deserves 
a second chance, right? 
How about a third? Global 
bank HSBC is on its third 

DPA. Seven companies have en-
tered into two, including Monsanto 
and Smith & Nephew.

DPAs don’t deter bad actors, be-
cause too often they’re toothless.

For instance, JPMorgan was 
spared prosecution in the mar-

ket-manipulation case after execu-
tives promised to “enhance their 
compliance program where neces-
sary and appropriate.” Will the feds 
send in officials to make sure JPMor-
gan lives up to the bargain? Nope. 
JPMorgan leaders are to “report to 
the government regarding remedia-
tion and implementation of their 
enhanced compliance program.”

Resources
In a statement, JPMorgan co-Pres-

ident Daniel Pinto said: “We appre-
ciate that the considerable resources 
we’ve dedicated to internal controls 
was recognized by the DOJ, includ-

ing enhancements to compliance 
policies, surveillance systems and 
training programs.”

Another reason DPAs fail is they 
aren’t tailored to address specific 
problems within a corporation’s 
culture, said Lawrence Cunning-
ham, a law professor at George 
Washington University.

“Too many consultants, gurus 
and prosecutors seem to believe 
that a certain set of popular moves 
can cure every problem in every cor-
porate culture: more independent 
directors, a compliance committee 
charter, an organization chart where 
the general counsel reports directly 

to the board, training manuals and 
so on,” Cunningham said.

Ineffective as they are, DPAs have 
become one of the nation’s hottest 
intellectual-property exports. Can-
ada, Britain, France and Singapore 
have added them to their corpo-
rate-oversight arsenals recently, ac-
cording to law firm Gibson, Dunn & 
Crutcher. Based on empirical re-
search and anecdotal evidence, 
DPAs struck overseas haven’t prov-
en any more robust than those in 
the U.S., Cunningham said.

“Some work; some don’t,” he 
said, “and mostly one cannot be 
sure.” ■

In JPMorgan’s case, justice was 
deferred along with prosecution 
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Nominate a New Yorker who made a difference
Do you know someone who responded to 

the outbreak with remarkable compassion, 

empathy and true leadership? 

Empire is The Whole Health Company. We are 

dedicated to improving the health of every single 

New Yorker. That is why Empire, in partnership 

with Crain’s New York Business, has established 

the 2020 Empire Whole Health Heroes Awards. 

Join us in identifying and celebrating the 

individuals whose commitment to the safety and 

wellness of New Yorkers made a true difference 

during the current health crisis.

We are actively 
seeking everyday 
heroes who 
demonstrated 
their “whole 
health” commitment 
to New Yorkers during 
these challenging 
times:

Health Care Whole Health Heroes: Leaders in health care delivery 
or leaders in professional services/technologies supporting health 
care sector (nurses, doctors, EMTs, etc.)

Business Whole Health Heroes: Leaders in the private sector (CEOs, 
business owners/executives, HR directors, etc.)

Essential Whole Health Heroes: Leaders in essential services 
(infrastructure, transportation, emergency services (police, fire), 
warehouse and delivery, critical manufacturing, food and agriculture, 
government and community-based services (such as child care)

Whole Health Insurance Brokers: Leaders in sales, administrative 
and customer support

THE 2020 EMPIRE
WHOLE HEALTH HEROES 
AWARDS

SPONSORED 

CRAIN’SCONTENTSTUDIO
NEW YORK

NOMINATE SOMEONE TODAY!
Visit CrainsNewYork.com/wholehealth to submit your nomination. Deadline is Nov. 6, 2020.

Crain’s New York Business newsroom is not involved in the judging or selecting of the honorees.

Employees of Anthem, Empire and Crain’s associated with these awards, and their respective parents, subsidiaries, affiliates, and advertising and promotion agencies as well as the immediate family 
(spouse, parents, siblings and children) and household members of each such employee are not eligible.

Services provided by Empire HealthChoice HMO, Inc. and/or Empire HealthChoice Assurance, Inc., dba Empire BlueCross BlueShield. Independent licensees of the Blue Cross and Blue Shield Association, 
an association of independent Blue Cross and Blue Shield plans.
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Late last month Corey 
Johnson announced he 
was pulling out of the 
2021 race for New York 
City’s mayor. In an 

unusually honest move, especially 
coming from the political world, 
the City Council speaker openly 
stated that his decision was driven 
in part by his struggles with 
depression, which were triggered 
by his isolation at home coupled 
with seven-day workweeks that left 
little time for self-care. In an 
equally surprising moment, 
Johnson openly said he had been 
taking medication and working 
with a therapist.

But Johnson is far from the only 
New Yorker struggling with mental 

health issues. � e world we live in 
has created a perfect storm to 
trigger depression. Take the global 
pandemic and throw in wide-
spread economic instability, then 
have New Yorkers juggle work and 
family pressures all from home 
without support from the friends 
and relatives they used to rely on.

� e city’s hospitals were the � rst 

institutions to talk openly about 
the incredible emotional toll the 
pandemic was taking on New 
Yorkers—starting with frontline 
workers. Dr. Dennis Charney, a 
psychiatrist and dean of the Icahn 
School of Medicine at Mount 
Sinai, told Crain’s in May just how 
critical it had become to address 
these issues. 

“We want our health care 
workers who have had to be 
redeployed to the front lines to feel 
good physically and emotionally to 
go back to their prior responsibili-
ties,” he said.

Health care o�  cials continue to 
stress to Crain’s how critically 
important it is for health systems to 
continue these support programs, 

especially as 
front-line workers 
brace for a second 
Covid wave. � ey 
have also predicted 
that their experi-
ences may mirror 

the feelings of New York’s broader 
community. 

“Even though New York City and 
all New Yorkers have done an 
amazing job driving down the 
prevalence of Covid-19 to 1%, [in 
terms of] the emotional and 
psychological impact to everyone 
in the city, we’re just scratching the 
surface,” said Dr. Eric Wei, senior 

vice president and chief quality 
o�  cer at New York City Health and 
Hospitals.

Now it’s time for the broader 
business community to consider 
how to address workers’ emotional 
needs. Business owners have 
repeatedly told Crain’s they have 
tried to check in regularly with 
employees about what they’re 
juggling at home. � ey also have 
encouraged workers to take 
advantage of company bene� ts 
including employee-assistance 
programs and therapy through 
telemedicine. In some cases, just 

like Johnson disclosed to voters, 
some executives have shared that 
they are taking advantage of these 
programs as well.

New York City’s revitalization 
rests heavily on the energy and 
commitment of its workers. By 
doing good by the city’s workforce 
and giving employees resources to 
talk through how they’re feeling, 
business owners are also helping 
the city’s economy. Acknowledg-
ing and supporting the mental 
health issues that lie ahead for 
New York’s workforce is key to the 
city’s future. ■

Firms should support mental health 
for the good of workers and the economy

THE WORLD WE LIVE IN HAS 
CREATED A PERFECT STORM 
TO TRIGGER DEPRESSION

EDITORIAL

There is no better way to re-
bound from the economic 
and social damage in� icted by 

the Covid-19 pandemic than to seize 
the opportunity to address some of 
New York City’s most intractable 
challenges. Among those are hous-
ing availability, which is constrained 
by the city’s persistently sluggish rate 
of housing production.

New York prides itself as a global 
city that is a beacon for newcomers, 
yet decades of policy choices—some 
intentional, others unintended—
have limited New York’s ability to 
add enough housing to keep pace 
with demand. New York City issued 
fewer housing unit permits this de-
cade on a per capita basis than near-
ly every other large city—including 
San Francisco. � is is compounded 
by production rates in the downstate 
suburbs that are among the worst in 
the nation.

One key problem is that the city’s 
zoning code and planning actions 

have constrained the city’s ability to 
grow and adapt. � ere are few plac-
es to build or to build easily. As-of-
right development sites are in short 
supply, and much of the city is zoned 
for low-density. Sixty percent of all 
residential lots are zoned for low 
densities; 12% allow no more than a 
single-family home. In addition, 
downzonings, contextual rezonings 
and the continued expansion of his-
toric districts have slowed develop-
ment in many high-demand neigh-
borhoods. � e result is that fewer 
than 1 in 4 residential lots are poten-
tial development sites based solely 
on the zoning code.

Local codes
New York’s unique policies and 

laws present additional problems. 
Local construction and building 
codes have failed to keep pace with 
modern construction methods and 
innovations and drive up construc-
tion costs, which are among the 
highest of major global cities. State 
law caps a building’s � oor area ratio, 

which limits a building’s height and 
density arbitrarily. Another example 
is the Sca� old Law, which holds 
contractors fully liable for all gravi-
ty-related workplace injuries, a re-
quirement out of step with all other 
states that results in higher insur-
ance premiums. Finally, the opaque 
property tax system unequally taxes 
multifamily buildings at a higher 
rate than comparable owner-occu-
pied housing, making it more di�  -
cult to � nance new buildings and 
pushing rents higher to cover costly 
property tax bills. Instead of reform-
ing this system, costly and ine�  cient 
tax breaks have been implemented 
to stimulate new development.

If we can’t make it easier to build 
projects, we will never be able to 
solve our region’s housing crisis.

Too many New Yorkers struggle 
to � nd housing that meets their 
needs, and the region’s housing 
shortage has been a primary reason 
for the a� ordability crisis. State and 
city lawmakers should advance 
policies to make it easier to build 

throughout the region.
� is includes updating the zoning 

code, setting housing production 
targets as part of a comprehensive 
planning process and modernizing 
outdated building code provisions. 
Like other states, New York could 
enact laws to encourage municipali-
ties to zone for growth, particularly 
in transit-rich areas. It also should 
reform the property tax system, the 
Sca� old Law, rent regulations and 
other laws that make it costly to 
build dense housing.

While the current economic crisis 
may slow construction activity in the 
near term, acting now to increase 
production will set the stage for and 
catalyze a more competitive and eq-
uitable housing market as the econ-
omy recovers. Building more hous-
ing for every type of household can 
help make the New York region 
more a� ordable and competitive for 
generations to come. ■

Andrew Rein is the president of the 
Citizens Budget Commission.

It’s time to � x New York’s 
dysfunctional construction regulations
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The Covid-19 pandemic is not 
just a medical problem—it’s 
a social one, and it is fueled 

by inequity.
Black and Latino New Yorkers 

have been twice as likely to die from 
Covid as their white neighbors be-
cause of a raft of social factors. Peo-
ple of color are more likely to live in 
overcrowded housing that makes 
social distancing impossible, rely 
on public transportation that in-
creases their chances of exposure to 
the virus and lack access to health 
insurance and health care that 
could help them if they fall ill.

So-called social determinants of 
health also play a role in the under-
lying medical conditions known to 
raise the danger posed by Covid. 
Inadequate access to nutritious 
food may lead to diabetes and hy-
pertension, poor housing condi-
tions are linked to asthma, and 
chronic stress (like that caused by 
food insecurity, discrimination and 
housing instability) weakens the 
immune system. 

Social disparities are a major 
cause of avoidable medical condi-

tions, and those conditions have 
made poor communities and peo-
ple of color more susceptible to the 
first wave of Covid.

The social dimension of Covid 
means that medical providers can-
not fight the pandemic alone. They 
need the help of the nonprofit hu-
man services sector if they are go-
ing to save as many lives as possi-
ble. Human services organizations 
run the food pantries, deliver as-
sistance to seniors, operate shel-
ters for people experiencing 
homelessness, support survivors 
of domestic violence and provide 
mental health services for those in 
crisis. But tragically, in New York, 
many of these nonprofits face an 

existential threat because of 
recent policy decisions at 
the local and state level.

These organizations de-
rive the majority of their 
funding from contracts with 
New York City and the state 

government. But in July Gov. An-
drew Cuomo issued an executive 
order that allows the state to delay 
payments to nonprofits that are 
delivering services like food assis-
tance and homeless services. Fur-
ther exacerbating the problem, 
during the summer Mayor Bill de 
Blasio and the New York City 
Council approved a budget that 
cut funding designated to retroac-
tively reimburse nonprofits for 
their indirect costs.

Even before these moves, many 

human services orga-
nizations were al-
ready approaching a 
breaking point, 
thanks to city and 
state contracts that 
have long been 
chronically under-
funded. This includes 
payment rates that 
don’t cover the full 
cost of programs and 
delays in payment for 
services provided.

In April a survey of 
New York nonprofits 
by the New York City 
Employment and 
Training Coalition 
and the Human Ser-
vices Council found 
64% of organizations 
believe they will 
have to reduce ser-
vice offerings in the future, and 
70% believe they will need to lay off 
staff due to budget shortfalls.

Precarious position 
A July analysis by the nonpartisan 

organization Candid concluded 
that 1,800 of New York’s nonprofits 
could ultimately go out of business 
due to Covid, ranking New York 
among the 10 states that could see 
the most nonprofits close on a per 
capita basis.

New York’s finances are indeed 
in a precarious position, but it is 
foolhardy to balance our state and 

local budgets by destroying the 
very organizations we need most 
for recovery.

To rein in this pandemic and 
prevent future ones, New York’s 
policymakers need to fund the or-
ganizations with the knowledge 
and ability to address the social 
disparities that grind down the re-
silience of New York’s residents. 

De Blasio and Cuomo need to 
honor their financial commit-
ments to nonprofits. The state 
must pay for the services it has 
contracted for, and the city must 
follow through on promised reim-

bursements for services that were 
delivered last year.

New York’s human services or-
ganizations are calling 911. If we 
want a healthy city and state, it’s 
time to answer. ■

Michelle Jackson is the executive 
director of the Human Services 
Council of New York, an 
organization representing 
nonprofit human service 
organizations across the state. 
Udai Tambar is vice president for 
community health at Northwell 
Health. 

Without adequate funding, social services  
sector will be killed by Covid 

OP-ED

BY MICHELLE JACKSON 
AND UDAI TAMBAR
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1,800 OF NEW YORK’S 
NONPROFITS COULD GO 
OUt OF bUSINeSS

Before Covid-19, New York’s 
unemployment rate was 
low—a mere 4% in Decem-

ber 2019—and companies all over 
were scrambling to hire more em-
ployees than were applying for 
open positions.

All that changed when the pan-
demic struck, as employers, uncer-
tain about the financial future, 

closed their doors, tightened their 
budgets and initiated hiring freez-
es. Unemployment rates shot up 
week over week, hitting over 20% 
in some parts of the state and leav-
ing New Yorkers desperate for jobs 
they might not have even applied 
to before. Between April 2019 and 
April 2020, New York lost 1.8 mil-
lion jobs (a 19% drop), which is six 
times more than the 291,900 lost 
during the Great Recession. 

Unfortunately, this uncertain 

economic state is likely to stick 
around for a while. Economists be-
lieve that as much as 40% of the 
temporary job reductions caused 
by the coronavirus will become 
permanent, and according to a re-
port by the Partnership for New 
York City, as much as one-third of 
the city’s small businesses may nev-
er reopen. This means that for some 
time the companies that survived 
the pandemic will be flush with ap-

plicants.
H o w e v e r , 

business own-
ers must re-
member this is 
a temporary, 
extraordinary 

situation. Eventually the economy 
will stabilize, and the ball will be 
back in the job seekers’ court. There 
will once again be a day in the not-
too-distant future when there will 
be more jobs than there are avail-
able workers. And according to new 
data, whether employers will find 
success in the next job market will 
depend on the actions they take to-
day.

Many companies have already 
homed in on the enhanced possi-

bilities offered by remote work, 
and that understanding is right on 
target with recent survey results. 
Tallo recently surveyed almost 
10,000 high school and college stu-
dents on their future employment 
plans. Three out of four respon-
dents said they were at least some-
what interested in remote jobs, po-
tentially even while living in a 
location other than where the 
company is headquartered, with 1 
out of 4 saying they would be very 
interested in these kinds of oppor-
tunities. 

Unsurprisingly, flexible work-
from-home policies also stood out 
as an important consideration, 
with 42% agreeing that this is the 
most important employer re-
sponse to the pandemic.

Altered priorities
The combined impact of the 

coronavirus and the current social 
climate has altered priorities sub-
stantially for many would-be em-
ployees. Although 79% of all re-
spondents indicated that how 
companies respond to Covid 
would be very important when 
considering a job, the detailed 

breakdown of those respondents is 
a powerful corroboration of the 
uneven effects of the virus across 
racial and ethnic lines.

Some 93% of those who self-iden-
tified as Black highlighted the im-
portance of companies’ responses 
to the pandemic, compared with 
89% of Hispanic/Latino respon-
dents, 84% of Asian respondents 
and 67% of white respondents. Tak-
en in the context of the racial dis-
parities of Covid cases, this data 
signify an understanding of the dif-
fering levels of vulnerability each 
group faces and the importance 
they’re placing on how employers 
are choosing to address it.

But the way applicants are judg-
ing potential employers doesn’t 
stop with their response to the 
coronavirus and its effects. The im-
pact of wide-reaching social move-
ments such as Black Lives Matter, 
among others, is also evident in 
the survey results. When asked 
about the role an employer’s re-
sponse to social issues would have 
in their consideration of a job, 76% 
of Black respondents affirmed that 
it was very important, followed by 
72% of Hispanic/Latino respon-

dents, 68% of Asian respondents 
and 59% of white respondents. 
Once again, the significant gap be-
tween groups indicates that those 
most likely to be affected by issues 
of social change are looking to be 
surrounded by like-minded indi-
viduals and supported by compa-
nies that stand up instead of stand-
ing by.

Even more than their own work-
ing conditions, job seekers are tak-
ing note of how companies are po-
sitioning themselves in the broader 
social climate. They are taking a 
harder look at the actions and eth-
ics of the businesses seeking to 
hire them and making their deci-
sion based on what they see, not 
just what they’re offered. There-
fore, employers looking to expand 
their workforce need to keep these 
priorities in mind and make their 
stance on the issues clear. The 
world has changed radically in the 
past few months, and if companies 
want to stay relevant, they must 
change along with it. ■

Casey Welch is the president and 
CEO of Tallo, a digital employment 
platform.

Firms must groom themselves now  
for the talent of tomorrow

OP-ED

BY CASEY WELCH

THE ecONOMY WILL STABILIZE, 
AND THE BALL WILL BE BACK IN 
THE JOb SeeKerS’ cOUrt
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Hudson Square residential market 
softens during pandemic
Projects in area near Holland Tunnel hitting headwinds

History suggests that reces-
sions hit up-and-coming 
neighborhoods harder than 
established areas. When 

prices drop in prime enclaves, buyers 
don’t have to look as far afield for bar-
gains.

That pattern, brokers say, could play 
out in Hudson Square, a former print-
ing district repackaged in the last de-
cade with luxury towers and media 
businesses. Indeed, industrial sites that 
made sense in a tight market, such as 
the busy area around the Holland Tun-
nel, might now be less appealing, bro-
kers said.

Largely owned by Trinity Real 
Estate, an affiliate of Trinity 
Church, Hudson Square was re-
zoned in 2013 to allow more apart-
ments—which paved the way for 
the tunnel cluster.

A tunnel-adjacent apartment 
building at 111 Varick St. is an ex-
ample of one property that could 
be hiting headwinds.  The 101-unit 
tower, which replaced a parking 
garage, seems to have scuttled 
plans to start leasing in September, 
despite being nearly complete.

Whether the project hit snags 
during the pandemic or is simply 
waiting until prices bounce back is 
a bit of a guess. Madigan Develop-
ment, the project’s developer, de-
clined to comment.

Similarly, there’s 565 Broome St. 
next door, a twin-towered 112-unit 
condominium from a team led by Bizzi 
and Partners Development. Public re-
cords show the high-rise, which is par-
tially occupied, is a little more than 
half-sold in four years.

Soft demand also seems to weigh on 
558 Broome St., a 6-story prewar apart-
ment building. Gabriella Oros, an 
agent at City Connections Realty, has 
two listings there, and another two 
units are coming on the market soon, 
she said—an unusually high number 
of vacancies for autumn.

“Landlords are suffering a lot,” Oros 
said. “And the area is not what it prom-
ised to be, at the moment. But if some 
of the retail comes back, Hudson 
Square will get a boost.”

Existing properties also might be 
struggling. The office cooperative at 
121 Varick has chopped prices for one 
unit by 20% and another by 12%.

 “It was a Covid discount, for sure,” 
said Michael Rudder, principal of Rud-
der Property Group, the listing agent. 
“But the folks who might have been 
priced out ... can now come back here.”

 Not everyone is down on the area.
“I would not classify Hudson Square 

as ‘up and coming’ anymore,” said Er-
man Agirnasli, vice president of devel-
opment at Agime Group, which devel-
oped 570 Broome St., a 54-unit 
condominium at Varick Street. He not-
ed that Google and the Walt Disney Co. 
are building huge office buildings in 
the area. Agirnasli’s condominium, 
which began marketing in 2017, is 72%  
sold. ■

111 VARICK ST.
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WHO OWNS THE BLOCK

BY C. J. HUGHES

121 VARICK ST.

A 7-story former printing plant, purchased 
collectively from Trinity Church by its ten-
ants and turned into a commercial coop-
erative, is today home to clothing com-
pany Woolrich, which has a showroom 
there, and Nanz, which makes handles 
and hinges. Mushroom columns punctu-
ate floors. A second-story full-floor space 
recently was reduced from $12.4 million 
to $9.9 million. The price for an available 
fifth-floor berth was similarly reduced.

565 BROOME ST.

Designed by Renzo Piano, this 25-story, 112-unit condomini-
um with two towers and rounded glass corners offers one- to 
four-bedroom units. The luxury high-rise seems to have struggled 
to find takers. Records show that just 54% of its units have trad-
ed since 2016—when the luxury market began to turn—despite 
six amendments to the offering plan to adjust prices. A $648 
million sellout is promised, according to records. 

Last fall, around the time buyers began to move in, the de-
velopment team, led by Bizzi and Partners Development, took 
out a $166 million condo inventory loan from the Bank of China 
to retire debt. The bank also was the lender for $320 million in 
construction financing. The least-expensive listed unit on Sept. 
22 was a studio at $1.04 million. Bizzi had no comment.

122 VARICK ST.

A gas station once stood on this corner 
site, which appears to be owned by Trinity 
Church. The church is estimated to own 
nearly 40% of Hudson Square. A parking 
lot, run by Icon Parking Systems, a com-
pany owned by the Macquarie Group in-
vestment bank, is there today.

246 SPRING ST.

Once known as Trump SoHo, this 42-story, 391-unit 
building, which was developed by the Bayrock Group 
and the Sapir Organization, has been called The Domi-
nick since 2017, after business plunged during the early 
days of the Trump presidency. Under the terms of a zon-
ing deal, which was crafted by Mayor Mike Bloomberg 
when Hudson Square did not allow new apartment 
buildings, owners of the apartments may stay in them 
only for limited amounts of time. Otherwise, owners rent 
out the units nightly, as if it were a hotel.

111 VARICK ST.

A 27-story, 101-unit rental with a trendy char-
coal-toned facade, this tower from Madigan 
Development and S9 Architecture is behind 
schedule. It was supposed to begin leasing this 
fall, according to spokespeople, but it does not 
yet have a certificate of occupancy, according 
to city records. Dozens of complaints have 
been lodged against the project, the records 
show—for noise, falling debris and lack of per-
mits. In 2015 Madigan paid $36 million for 
the site, which previously had a 6-story parking 
garage. It also purchased air rights. The devel-
oper borrowed $73 million in 2018, records 
indicate. Madigan had no comment.

110 VARICK ST.

This 6-story prewar building, which uses the 
address 558 Broome St.  for its 20 apart-
ments, also houses Amelia’s Diner. The brick 
building’s market value, according to the city, 
is $4.7 million. Union Labor Life Insurance 
bought No. 110 in 2017 for $15.8 million. 
A market-rate one-bedroom currently listed 
with City Connections Realty is $1,995 per 
month, while a two-bedroom is $3,395.

570 BROOME ST.

New Jersey–bound cars, some of them barely 
moving, are a familiar sight by this 25-sto-
ry tower, which replaced Our Lady of Vilnius 
Church, a 1909 structure that catered to the 
local Lithuanian population before the tunnel 
displaced it. But proximity to the tunnel does 
not seem to have significantly hurt sales of the 
54 one- to three-bedroom condos. It has sold 
72% of its units since 2017, according to the 
Agime Group, its developer. 

“We do not plan to amend pricing, because 
we have already paid off our construction 
lender and are in the unique position of being 
debt-free,” said Erman Agirnasli, vice president 
of development for Agime. The units “were 
reasonably priced to begin with,” he said. 
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Health systems in greater New 
York say the rising cost of 
employee health benefits is 

a top concern this year, according to 
an annual survey by Aon, a global 
professional services firm based in 
London.

The 2020 Benefits Survey of Hos-
pitals included responses from 
chief human resources officers from 
130 health systems across the na-
tion, representing 1,000 hospitals 
and 2.2 million employees. In the 
15th edition of the survey, 19 health 
systems from greater New York, rep-
resenting 75 hospitals and 235,000 
employees in the state, participated.

New York health systems’ spend-
ing increased to $17,960 per em-
ployee in 2020 from $17,430 per em-
ployee in 2019—a 3% increase—and 
there are concerns that costs will 
continue to mount into 2021 as the 
pandemic rolls on, said Sheena 
Singh, vice president of Aon’s na-
tional health care vertical practice.

However, the state’s spending in-
crease was lower than the national 
average of 4.2%, which accounted 
for increases to $14,466 in 2020 from 
$13,881 per employee in 2019, Singh 
said. It’s not clear why New York saw 
lower increases than the rest of the 

country, she added.
The concern over costs was espe-

cially acute this year as hospitals 
lost revenue from the lack of elec-
tive surgeries due to Covid-19, 
Singh said.

Only 21% of New York systems of-
fer a high-deductible (more than 
$1,400 for individual) health plan, 
compared with 36% nationally. In 
New York and across the U.S., health 
systems tried to focus more on cost 
controls, such as leveraging in-
house pharmacies rather than shift-
ing fees to employees, Singh said.

Other concerns
Access to behavioral health ser-

vices and clinician burnout were 
among the major concerns for 
health systems in New York and na-
tionwide this year; attracting and 
retaining talent was the top concern 
in 2019, Singh said. The shift was ex-
pected as health systems have been 
under tremendous pressure dealing 
with the pandemic, she said.

Aon was founded in 1982 and had 
revenue of $11 billion in 2019. Its 
health care division, which provides 
retirement and health benefit solu-
tions, serves more than 300 clients 
worldwide.   —S.S.

Benefit costs a top 
health system worry

HEALTH CARE

Brooklyn hospital plans 
$1B revitalization project

The Brooklyn Hospital Cen-
ter has announced plans 
for a $1 billion construc-
tion project to modernize 

its facilities.
The Downtown Brooklyn hospi-

tal seeks to tear down two existing 
buildings that provide a footprint of 
approximately 50,000 square feet 
and replace them with two towers 
that would provide about 800,000 
square feet total, said Gary Terri-
noni, president and CEO of the 
Brooklyn Hospital Center.

“It’s the right time to revitalize 
this campus as it is in its 175th year 
of operations,” Terrinoni said. 
“Many structures have exhausted 
their lifespan, and maintaining 
them becomes more expensive 
than replacing them.”

The demolition will be carried 
out in phases so the hospital can 
continue to provide services. The 
outpatient facility will be torn down 
first and replaced with a 16- or 
17-story building offering about 
400,000 square feet. The inpatient 
services center will follow, with a 
similarly tall tower and equivalent 
footprint to be built, Terrinoni said.

The inpatient center will focus on 
acute and critical care, obstetrics 
and gynecology, cardiology, neona-
tal intensive care and surgical pro-
cedures. The outpatient center will 
expand offerings in cancer treat-
ment, dialysis and imaging. The ex-
panded centers are expected to 
provide an additional 20% capacity 
across all service offerings, Terri-
noni said.

Private development
The hospital plans to offer space 

in its outpatient center to private 
developers for mixed-use or resi-
dential projects to help fund con-
struction. These could include a 
school, offices or housing built on 
top of or around the center. The 
plan is to include approximately 
1,000 units of affordable housing, 
Terrinoni said, adding that the in-
patient tower will not be available 
for private development.

About $800 million for the proj-
ect will come from private develop-
ers, and the hospital will pay the 
remaining $200 million, which 
could be financed by undertaking 
debt, Terrinoni said. The team will 
begin discussions with developers 
in the next 12 to 18 months.

Leveraging private development 
also will allow the hospital to create 
an endowment fund for future 
needs, Terrinoni said.

In 2018 the Brooklyn Hospital 
Center sold a parcel of land adja-
cent to the campus for $95 million 
for residential development, and it 
will continue to assess all avenues 
of financing the project, Terrinoni 
noted.

The certificate-of-need applica-
tion was filed with the state Depart-
ment of Health Sept. 19, and the 
team anticipates an acknowledg-
ment soon. The review process with 
the public health council could take 
a year, and a response could be ex-
pected in early 2022, which would 
allow construction to break ground 
by the end of that year, he said.

Construction of both buildings 
would take about eight to 10 years, 
Terrinoni said.

“As Downtown Brooklyn grows, 
our hope is to bring our hospital 
into the modern age to meet the 
needs of the local community,” he 
said.

Brooklyn Hospital Center report-
ed a total revenue of $420 million in 
2018, according to its most recent 
Internal Revenue Service filing. ■

BY SHUAN SIM
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THE LIST

TOP FILM AND TV PRODUCTIONS
Ranked by state tax credits earned in 2019

RANK PRODUCTION
STUDIO/
PRODUCTION COMPANY SEASONS

2019 TOTAL TAX CREDIT
(IN MILLIONS) 1

2019 QUALIFIED COSTS
(IN MILLIONS) 2

2019 TOTAL STATE SPENDING
(IN MILLIONS) 3 2019 TOTAL HIRES

1 BullBull
TV series

CBS
CBS Television Studios

1 & 2 $41.6 $138.8 $185.2 11,558

2 The BlacklistThe Blacklist
TV series

Sony
Woodridge Productions Inc.

4 $22.2 $74.0 $98.3 4,670

3 The GrThe Greatest Shoeatest Showmanwman
Film

Fox
Twentieth Century Fox Film Corp.

$22.1 $73.5 $93.6 3,232

4 Madam SecrMadam Secretaretaryy
TV series

CBS
Eye Productions Inc.

4 $21.2 $70.8 $93.8 5,134

5 The DeuceThe Deuce
TV series

HBO
Penny Lane Productions

2 $20.9 $69.5 $89.9 6,259

6 Blue BloodsBlue Bloods
TV series

CBS
Eye Productions Inc.

8 $20.6 $68.5 $105.4 5,386

7 BillionsBillions
TV series

Showtime
Possible Productions Inc.

3 $19.5 $64.9 $85.8 5,698

8 ElementarElementaryy
TV series

CBS
Eye Productions Inc.

6 $18.2 $60.5 $78.6 4,264

9 ManiacManiac
TV series

Paramount
Paramount Pictures Corp.

$15.0 $49.6 $64.1 3,226

10 SuccessionSuccession
TV series

HBO
Sourdough Productions

1 $14.4 $47.9 $61.0 4,086

11 OrangOrange is the New Blacke is the New Black
TV series

Lionsgate
Lady Prison Productions Inc.

6 $14.1 $47.1 $71.8 3,924

12 InstinctInstinct
TV series

CBS
CBS Television Studios

1 $13.6 $45.5 $56.3 4,403

13 SeSeven Secondsven Seconds
TV series

Fox
Paci�c 2.1 Entertainment Group Inc.

1 $12.1 $40.2 $55.4 4,528

14 HappHappy!y!
TV series

NBCUniversal
Universal Cable Productions

1 4 $8.7 $28.9 $34.8 3,186

15 YYouou
TV series

A&E Networks
Horizon Scripted Television Inc.

1 $8.4 $27.9 $32.9 2,587

16 The Good FThe Good Fightight
TV series

CBS
CBS Television Studios

1 $7.7 $25.8 $34.5 2,630

17 She's Gotta Have ItShe's Gotta Have It
TV series

Net�ix
Best Borough Productions

1 $7.6 $25.4 $32.9 2,848

18 FFalling Walling Waterater
TV series

NBCUniversal
Universal Cable Productions

1 $7.6 $25.4 $32.0 2,490

19 A Quiet PlaceA Quiet Place
Film

Paramount
Paramount Pictures Corp.

$7.0 $19.9 $22.4 604

20 The FThe Firirst Purgst Purgee
Film

NBCUniversal
Island Experiment Inc.

$6.9 $19.5 $21.8 1,694

21 SweetbitterSweetbitter
TV series

Starz
Starz Sweetbitter Productions

1 $6.0 $19.9 $27.0 2,411

22 PPeter Peter Pan Live!an Live!
TV special

NBCUniversal
Universal Television

$5.9 $19.7 $24.8 467

23 The Wiz Live!The Wiz Live!
TV special

NBCUniversal
Universal Television

$5.9 $19.6 $24.9 539

24 Red OaksRed Oaks
TV series

Amazon
Picrow Inc.

2 $5.4 $18.0 $26.3 1,691

25 PPateraternono
Film

HBO
Calling Grace Productions

$5.0 $16.8 $22.7 2,661

26 Second ActSecond Act
Film

STX Films
Second Act Productions

$4.8 $16.1 $19.5 1,919

27 BlacKkKlansmanBlacKkKlansman
Film

NBCUniversal
Harlan Films

$4.3 $14.5 $17.7 1,243

28 Rachael RayRachael Ray
Talk show

CBS
KWP Studios Inc.

$4.1 $13.8 $23.5 446

29 Nutcracker and The Four RealmsNutcracker and The Four Realms
Film

Disney
Clockmaker Productions Inc.

$3.4 $11.4 $16.4 65

30 Russian DollRussian Doll
TV series

NBCUniversal
Nadia Productions

1 $3.4 $11.2 $16.5 1,277
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(IN MILLIONS) 3 2019 TOTAL HIRES

1 BullBull
TV series

CBS
CBS Television Studios

1 & 2 $41.6 $138.8 $185.2 11,558

2 The BlacklistThe Blacklist
TV series

Sony
Woodridge Productions Inc.

4 $22.2 $74.0 $98.3 4,670

3 The GrThe Greatest Shoeatest Showmanwman
Film

Fox
Twentieth Century Fox Film Corp.

$22.1 $73.5 $93.6 3,232

4 Madam SecrMadam Secretaretaryy
TV series

CBS
Eye Productions Inc.

4 $21.2 $70.8 $93.8 5,134

5 The DeuceThe Deuce
TV series

HBO
Penny Lane Productions

2 $20.9 $69.5 $89.9 6,259

6 Blue BloodsBlue Bloods
TV series

CBS
Eye Productions Inc.

8 $20.6 $68.5 $105.4 5,386

7 BillionsBillions
TV series

Showtime
Possible Productions Inc.

3 $19.5 $64.9 $85.8 5,698

8 ElementarElementaryy
TV series

CBS
Eye Productions Inc.

6 $18.2 $60.5 $78.6 4,264

9 ManiacManiac
TV series

Paramount
Paramount Pictures Corp.

$15.0 $49.6 $64.1 3,226

10 SuccessionSuccession
TV series

HBO
Sourdough Productions

1 $14.4 $47.9 $61.0 4,086

11 OrangOrange is the New Blacke is the New Black
TV series

Lionsgate
Lady Prison Productions Inc.

6 $14.1 $47.1 $71.8 3,924

12 InstinctInstinct
TV series

CBS
CBS Television Studios

1 $13.6 $45.5 $56.3 4,403

13 SeSeven Secondsven Seconds
TV series

Fox
Paci�c 2.1 Entertainment Group Inc.

1 $12.1 $40.2 $55.4 4,528

14 HappHappy!y!
TV series

NBCUniversal
Universal Cable Productions

1 4 $8.7 $28.9 $34.8 3,186

15 YYouou
TV series

A&E Networks
Horizon Scripted Television Inc.

1 $8.4 $27.9 $32.9 2,587

16 The Good FThe Good Fightight
TV series

CBS
CBS Television Studios

1 $7.7 $25.8 $34.5 2,630

17 She's Gotta Have ItShe's Gotta Have It
TV series

Net�ix
Best Borough Productions

1 $7.6 $25.4 $32.9 2,848

18 FFalling Walling Waterater
TV series

NBCUniversal
Universal Cable Productions

1 $7.6 $25.4 $32.0 2,490

19 A Quiet PlaceA Quiet Place
Film

Paramount
Paramount Pictures Corp.

$7.0 $19.9 $22.4 604

20 The FThe Firirst Purgst Purgee
Film

NBCUniversal
Island Experiment Inc.

$6.9 $19.5 $21.8 1,694

21 SweetbitterSweetbitter
TV series

Starz
Starz Sweetbitter Productions

1 $6.0 $19.9 $27.0 2,411

22 PPeter Peter Pan Live!an Live!
TV special

NBCUniversal
Universal Television

$5.9 $19.7 $24.8 467

23 The Wiz Live!The Wiz Live!
TV special

NBCUniversal
Universal Television

$5.9 $19.6 $24.9 539

24 Red OaksRed Oaks
TV series

Amazon
Picrow Inc.

2 $5.4 $18.0 $26.3 1,691

25 PPateraternono
Film

HBO
Calling Grace Productions

$5.0 $16.8 $22.7 2,661

26 Second ActSecond Act
Film

STX Films
Second Act Productions

$4.8 $16.1 $19.5 1,919

27 BlacKkKlansmanBlacKkKlansman
Film

NBCUniversal
Harlan Films

$4.3 $14.5 $17.7 1,243

28 Rachael RayRachael Ray
Talk show

CBS
KWP Studios Inc.

$4.1 $13.8 $23.5 446

29 Nutcracker and The Four RealmsNutcracker and The Four Realms
Film

Disney
Clockmaker Productions Inc.

$3.4 $11.4 $16.4 65

30 Russian DollRussian Doll
TV series

NBCUniversal
Nadia Productions

1 $3.4 $11.2 $16.5 1,277
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How do you view the city’s 
fiscal situation?
This is the most serious fiscal 
challenge in New York since 
I was growing up in the city. 
Because this is a national crisis 
and New York City was at the 
center of it—was the hardest 
hit—we need to have a national 
response. What that means is 
not just expanded unemployment 
or rental assistance, but a 
substantial investment in state 
and local aid from the federal 
government to help New York 
and other cities and states 
around the country.

What are your thoughts 
on Mayor Bill de Blasio’s 
management of the fiscal 
crisis?
One of the lessons from the 
Great Recession was that the 
recession went on longer than 
it needed to because it was 

driven by layoffs at the state and 
local level. The private sector 
[had] the early layoffs, but later 
in the crisis we saw exactly the 
reverberations we see right now.
   We need to begin not with 
the false choice of borrowing 
and 22,000 layoffs but actually 
implement a set of much 
smarter decisions in the budget 
that would bring our deficit under 
control, with federal aid or not. 

It is a huge mistake that in the 

midst of heated negotiations, 
we’re undercutting them by 
saying we should go up and 
borrow rather than get the aid 
we need. We’re letting [Senate 
Majority Leader Mitch] McConnell 
and President Donald Trump 
off the hook by trying to get 
borrowing authority in the middle 
of negotiations because it gives 
the false impression that we can 
borrow our way out of the crisis.

What experience would you 
bring to the role of mayor of 
New York?
I feel like I have unique 
experience facing these kinds of 
political headwinds. I’ve led a $4 
trillion budget as budget director. 
As for the public health crisis, 
there were serious mistakes 
at the federal level but also 
mistakes at the city level, not to 
be better prepared with testing 
and contact tracing. I say this 

out of experience 
as well.

Can you 
elaborate on 
that?
Three weeks after 
I stepped into 

OMB for President Obama, I was 
having dinner with the head of 
the CDC, Tom Frieden. It was 
literally the day he got back from 
West Africa to survey the field 
and see what was happening 
with the growing crisis of Ebola. 
He just got models of what could 
happen with Ebola. This was 
August 2014, and by January 
we could have had a million 
cases in Africa. A million cases 
would’ve been an enormous 

disaster. 
Within a week I was in 

the Situation Room with the 
president and the Joint Chiefs 
of Staff, working to devise a 
plan to make sure that worst-
case scenario didn’t happen 
and that we did the right things. 
We developed testing, contact 
tracing. We built hospitals in 
cities and jungles. It didn’t 
emerge as that type of crisis 
because we took those basic 
steps.

What do you say to the 
small-business owners and 
restaurateurs who have lost 
business or had their business 
shut down for so long?
In everything else, we need to 
have a science-based approach. 
More broadly, if we’re going to 
get the economy going, we have 
to reopen schools, take those 
steps that will allow the city to 
move forward.

How can the city fix its 
homeless crisis?
You may not know that I 
actually began my career in 
public service working on 
homelessness. I grew up 
watching homelessness explode 
on the streets. It profoundly 
impacted me. I volunteered at a 
homeless shelter in college, and 
I went to work for the National 
Coalition for the Homeless 
after I graduated. When I 
led the homeless strategy 
under Obama, we cut veteran 
homelessness in half and 
chronic homeless [by] a quarter.

The fundamental problem 
is that in New York City, we’ve 

basically pursued a shelter-
first strategy. Shelters are 
just putting a Band-Aid on 
the problem. What we need 
to do is go upstream. When 
someone is released from an 
institutional setting, we need to 
have a plan [for them] to go to 
supportive housing rather than 
into a shelter. Problem is, we 
haven’t built enough supportive 
housing—housing with services 
you need like mental health, 
job training, physical health. 
It’s cost-effective to invest in 
supportive housing.

Are there solutions to this 
other than creating more 
housing?
At HUD, I brought together 
the Health secretary and 
Labor secretary and Veterans 
secretary—everyone made 
commitments to solve it. 
Everyone owned the problem.  
The Department of Homeless 
Services is currently one of the 
largest housing agencies in the 
country, and it doesn’t think 
of itself as a housing agency. 
The steps to get someone into 
housing look like a bowl of 
spaghetti. We are not correctly 
managing the process of moving 
from shelter into housing.

New York City is experiencing 
a surge in crime. What type of 
solutions are out there?
Broadly, I think that one of the 
fundamental challenges is that 
we are asking police to do too 
many jobs.
   Homelessness is an example. 
Schools is another one.
We should have much more 

aggressive and comprehensive 
street teams, mental health 
professionals, rather than asking 
police to be on the front lines. 

I worked with Eric Holder 
and Loretta Lynch as part of 
the 21st-Century Policing task 
force. I saw that we can reform 
policing. 

We can make criminal justice 
a system that reduces our 
underlying racial inequities.

Can you be more specific?
As HPD commissioner, we took 
a significant number of Section 
8 vouchers and provided them 
to folks leaving Rikers. What we 
saw was dramatic. After a year, 
more than 95% of those folks 
were stably housed and not 
repeat offenders.

I know from experience, if 
we think about not just how we 
reform policing and corrections 
but invest in the right community-
oriented solutions that ensure 
people leaving the criminal 
justice system succeed, we 
can make some substantial 
progress.

You’ve never campaigned 
before. What has this been 
like for you?
What’s remarkable about 
campaigning is people open up 
to you about their hopes and 
dreams about their neighborhood 
and their fears, and it’s a really 
powerful experience to connect 
to so many New Yorkers in such 
a direct way.

One of the things I hear from 
folks around the city is they’re 
hungry for a public servant, not a 
politician. That’s who I am. ■

Shaun Donovan says he’s got what it takes to 
lead New York City out of the global pandemic and 
the current fiscal crisis.
A career public servant with eight years of experi-

ence in President Barack Obama’s Cabinet as secretary of 
Housing and Urban Development and director of the Office 
of Management and Budget, Donovan witnessed the 2014 
Ebola response and trillion-dollar fiscal challenges during 
his time in Washington.

A native New Yorker—Donovan grew up on the Upper 
East Side—the 54-year-old spent much of his career in 
the city before being tapped by Obama. He worked in the 
South Bronx at the Community Preservation Corp., one of 
the nation’s largest nonprofits involved in community rede-
velopment, and then under Mayor Michael Bloomberg as 
commissioner of Housing Preservation and Development.

Today Donovan is likely to run for mayor. He filed in February 
and has already raised $665,000, though a formal announce-
ment has not yet been made. On Sept. 15, Donovan sat 
down with Crain’s to talk about the issues facing the city.

INTERVIEW BY BRIAN PASCUS

Donovan makes his case to lead the city out of crisis
POLITICS

SHAUN DONOVAN
Former Office of Management and Budget director 
and secretary of Housing and Urban Development
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“WE CAN MAKE CRIMINAL 
JUStICE A SYSTEM THAT 
REDUCES RACIAL INEQUItIES”
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Industry 4.0
� e lessons learned during the 
Industrial Revolution show that 
those who are able to adapt and 
who have the foresight for change 
are usually the ones who are 
able to di� erentiate themselves 
amongst their competitors and, 
ultimately, succeed. Over the 
years, the digital revolution from 
the late 20th century continues to 
gain momentum. Over the past 
decade, the business world 
started to acknowledge a new 
era of innovation that would 
revolutionize the digital age, 
now known as Industry 4.0. 
Combining hardware and 
so� ware innovations with cyber-
physics, this new wave would 
be built on communication and 
connectivity. Terms such as the 
Internet of � ings (IoT) began 
working its way into thought 
leadership conversations along 
with robotic process automation 
(RPA) and bots. � is new 
revolution tackled big data, 
and utilized it for making 
more informed (and quicker) 
management decisions. It 
emphasized speed and 
accessibility, through dashboards, 
KPI’s, and data links. Enterprise 
resource planning (ERP) systems 
continue to become more 

robust and automated today. � is 
doesn’t necessarily mean that 
human labor will no longer be 
required, however, the skills 
and job tasks are changing.

Onshoring
� e Tax Cuts and Jobs Act of 
2017 (TCJA), o� ered several 
incentives for businesses to bring 
manufacturing jobs back to the 
United States.  � e jobs the TCJA 
were looking to onshore, are jobs 
that have been shipped overseas 
since the early 1970s (earlier for 
some). Despite all the incentives 
to do so, the process comes with 
signi� cant challenges. � ink of 
the manufacturing industry and 
its related supply chain as a large 
vessel that has been underway, in 
one direction, for over 30 years. 
During this time, companies 
have been making substantial 
investments in overseas 
infrastructure. Everyone knows 
that ships don’t have breaks; 
in order for them to turn, all 
the ores need to be paddling in 
the same direction. All of this 
starts with the � nancial impact; 
it needs to make economic 
sense and maintain measurable 
shareholder value. Companies 
considering onshoring face the 
following challenges:

■ Manufacturing Facilities 
One of the areas that could 
be drastically altered by the 
Covid-19 pandemic is the 
commercial real estate market. 
With o�  ces closing due to 
CDC guidelines, forcing 
companies into a remote 
workforce, companies learned 
they might not need as much 
space as they currently have. As 
a result, many companies have 
invested heavily in the ability to 
work remotely and will not only 
want a return on that investment, 
but will be looking to cut back 
in other areas of their operating 
budget, like rent. � ere could be 
a signi� cant decrease in square 
footage taken by companies as 
leases begin to expire, therefore 
increasing the supply. Basic laws 
of supply and demand dictate 
that as the supply increases, 
prices will decrease, making it 
more a� ordable for companies to 
buy/lease manufacturing space 
in the U.S.

■ Investment in 
Manufacturing Equipment  
Interest rates remain at an 
all-time low. � is can provide 
many businesses the opportunity 
to make an investment in the 
equipment necessary to bring 
manufacturing back to the U.S.

■ Skilled Workforce
Due to CDC guidelines, all 
companies need to be able to do 
more with less. As such, they 
will look to invest in smart 
equipment and other 
infrastructure to limit the 

number of bodies needed on the 
shop � oor. � e skills required 
in the industry were already 
starting to shi�  to more of a su-
pervisory role under Industry 4.0 
and with several companies 
not being able to make it through 
this pandemic, or having to scale 
back substantially, there could 
be more talent available for those 
companies looking to expand or 
bring work back to the States.

For some, onshoring their 
manufacturing operations 
could mean abandoning prior 
investments in overseas 
infrastructure. While there are 
Opportunity Zones and other 
economic incentives to invest in 
real estate for such activities, the 
question becomes: is it worth it?

Covid-19 Impact
2020 started with overwhelming 
optimism. Building o�  a fairly 
strong 2019, the economy was 
stable with projected growth. 
As the e� ects of the Covid-19 
pandemic started overseas in 
China, working its way through 
Europe, and eventually taking 
hold in the United States, a new 
reality started to set in. Brick-and-

mortar retail came to a screeching 
halt. While customer demand 
remained high, relatively all 
purchases shi� ed online. � ose 
who had e-commerce channels 
set up prior bene� ted, while those 
who did not scrambled to get 
themselves established. � e good 
news (if there ever was such a 
thing during a pandemic) was that 
most manufacturers were deemed 
essential and were able to still 
operate. However, CDC guidelines 
forced them to seriously alter 
how they did business. Workers 
were required to maintain social 
distancing, reducing the amount 
of workers available on the � oor. 
Even if new orders were slow, 
many manufacturers were at least 
able to catch up on backlog. 
Pro� tability was tough to come 
by as demand for nonessentials 
initially slowed. Companies still 
needed to be mindful of the 
� nancial constraints of increased 
trade terms with its customers 
while still having to pay its 
employees and vendors. � e 
Payroll Protection Program loan 
helped some, but not all, as those 
who could not attest to poor 
liquidity could not qualify. So how 
can anyone � nd any light at the 
end of the tunnel?

Some states, like New York, 
have maintained  relatively low 
levels of new cases  and have seen 
many businesses start to come 
back throughout the summer. 
� e roads seemed to be crowded 
again, with consumers showing 
optimism of a return to some 
variance of normal. Nevertheless, 
the question remains, what are the 
long-term e� ects of this? What is 
temporary, what has the potential 
to be changed forever, and how 
does this a� ect manufacturing in 
the United States? 

Citrin Cooperman is focused 
on your M&D’s concerns, 
assisting to guide and plan for 
the unknown yet to come.
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A Brief History of Offshoring
� e Industrial Revolution marked a drastic change in the make-up of the 
American economy. While agriculture was once considered the key economic 
driver, this seemingly shi� ed to industry overnight. While the impact of the 
Industrial Revolution was probably the most signi� cant economic shi�  in 
history, this concept of adaptation and transformation has continued. Lately, 
most of the changes are being driven by technology and a continuing shi�  in 
customer demand. Businesses are constantly evolving, whether it be adapting 
to the current environment or looking for the next best thing. As economic 
drives shi�  and things change, there is always a period of adjustment. As 
industry evolves, businesses are forced to do the same. 

A� er the Industrial Revolution, one of the next major changes to the economic 
make-up of the manufacturing industry started to take hold in the 1970s. 
While some dabbled in it prior, it was around this time that companies more 
aggressively began to explore the concept of outsourcing. With a goal to 

improve e�  ciencies and reduce costs (therefore increasing pro� tability for its stakeholders), shi� ing 
production oversees seemed to be the perfect solution to meet many business needs and overcome some of 
the major challenges they were facing. It o� ered:

1. Less capital investment in machinery
2. Lower overhead related to real estate costs
3. Lower cost of labor

At the time, the majority considered labor costs to be the most important factor. � is is still the case today. 
With minimum wage on the rise, and the need to provide health bene� ts, pensions, and other forms of 
compensation to its employees, corporate pro� ts were starting to dwindle. China, seeing this as an 
opportunity to grow their own economy, became one of the most sought a� er destinations for companies 
to outsource their work. Not only did they o� er lower labor rates, but they had an established, skilled 
workforce and the facilities to accommodate the work and help the process. As a result, the term 
“o� shoring” became a staple in the American economy.  

Offshoring/Onshoring—
Not necessarily a � ip of a switch

ABOUT THE AUTHOR

John P. Giordano, CPA
Partner & Practice Co-Leader,        
Manufacturing & Distribution

jgiordano@citrincooperman.com

www.citrincooperman.com

Citrin Cooperman is excited to announce the launch of our 
inaugural Manufacturing and Distribution Pulse Survey Report 
which takes the pulse of the industry in the moment—amid the 
Covid-19 pandemic. Read our 2020 survey report to view the state 
of the industry now and the future of the industry reimagined at 
http://bit.ly/mdpulsesurvey.  
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NOW ANNOUNCING THE 2020 
100 BEST PLACES TO WORK IN NYC

In a time where organizations are struggling to stay afloat, these companies are 
pressing forward. Join us at the virtual event on Dec. 3 as we celebrate the 2020 
Best Places to Work and announce the rankings live in three categories: small, 
mid-size and large, based on the number of New York-area employees.

Silver SponsorSilver Sponsor

Thursday, December 3, 2020  |  4 - 5 PM

REGISTRATION IS LIVE:  CrainsNewYork.com/BestPlaces2020

Event questions: crainsevents@crainsnewyork.com
Sponsorship opportunities: lrudy@crain.com

Extell Development’s permits for a 
towering luxury condominium 
building on the Upper West Side 
were killed Sept. 25 by a judge in 

state Supreme Court in Manhattan. 
The plans for 50 W. 66th St. vio-

lated zoning laws by proposing 
mostly empty “gargantuan me-
chanical spaces” in the middle of 
the building just to inflate the 
building’s height and go around the 
zoning height limits, Judge Arthur 
Engoron wrote in his decision. 

The developer planned to build 
39 stories 775 feet in the air—which 
would have made the Snøhetta- 

designed tower the tallest in the 
neighborhood.

That distinction currently be-
longs to 200 Amsterdam, another 
hotly contested project, where de-
velopers—in order to meet zoning 
regulations—might have to remove 
20 stories that have already been 
built. 

Developers have been building 

large, mostly empty floors dedicat-
ed to mechanical space, which 
don’t count toward a building’s 
floor-area ratio, to boost the height 
of their buildings and in turn offer 
better views that command higher 
prices. Extell’s four proposed me-
chanical floors are collectively 
nearly 200 feet high, about 
one-quarter of the building’s total 
height.

“We are talking about the height 
of an 8- to 20-story building in the 
middle of an even taller building,” 
Engoron wrote, adding that me-
chanical floors may not be more 
than 25 feet high and are often even 
smaller. They’re also supposed to be 

used to store equipment that 
will be used in the building, he 
said. If left empty, that space 
can’t be excluded from height 
regulations. 

“Mechanical voids that 
don’t actually hold mechanical 
equipment are counter to logic 

and, now, to zoning,” said Borough 
President Gale Brewer, who has long 
opposed the use of mechanical voids 
to boost tower heights. 

The zoning rules Extell applied to 
the building lot also have been cast 
as dubious, as it is split between 
two zoning districts: one that re-
quires 60% of a building to be below 
150 feet and another that requires 

the tower cover at least 30% of the 
lot area. Extell applied the first rule 
to the entire lot area and the second 
to the larger part of the split lot to 
maximize the tower’s height: The 
larger the base, the larger the tower.

Crackdown celebrated
Critics including state Sen. Brad 

Hoylman celebrated the judge’s 
crackdown on the project.

“I applaud the Supreme Court’s 
ruling against the misuse of me-
chanical voids to maximize devel-
opers’ profits over the concerns of 
our communities,” Hoylman said. 

Olive Freud, founder of the Com-
mittee for Environmentally Sound 
Development, which brought the 
challenges against 200 Amsterdam, 
echoed those sentiments.

“Judge Engoron wrote an excellent 
opinion,” Freud said. “Most import-
ant was pointing out that adminis-
trative agencies [Department of 
Buildings] and [Board of Standards 
and Appeals] had approved a faulty, 
flawed plan, constituting a severe 
lack of oversight.”

Extell will contest Engoron’s de-
cision in court, according to an Ex-
tell spokesperson. “The court’s de-
cision overturns a unanimous, 
well-reasoned decision of the New 
York City Board of Standards and 
Appeals (BSA), the expert body 

which correctly concluded that Ex-
tell’s building plan complies with 
all applicable zoning regulations,” 
the spokesperson said in a state-
ment. “Extell looks forward to pre-
senting these issues to the Appel-
late Division promptly to have the 
errors reviewed and corrected, and 
BSA decision affirmed.”

The original lawsuit was filed by 
the City Club of New York, a neigh-
borhood preservation group, which 
claimed that the building would be 
grossly out of scale in the Special 
Lincoln Square District, where 
buildings are generally limited to 30 
stories. The City Club did not re-

spond to a request for comment.
Construction on the tower was al-

ready underway when it was halted 
more than once by legal attempts to 
stop the project for good. Landmark 
West, another preservation group, 
appealed the building’s develop-
ment last year. In a split vote, BSA 
found in favor of Extell, so construc-
tion was allowed to resume. But the 
project hit a roadblock when con-
struction was shut down due to the 
pandemic and did not restart until 
August, when Extell announced it 
had partnered with Tennor Hold-
ings to complete the work. 

The fight against the so-called 
mechanical-void loophole has been 
ongoing. Last year state Sen. Robert 
Jackson joined Hoylman in intro-
ducing legislation that would limit 
what would be considered mechan-
ical space and how much of it would 
be counted in a building’s total floor 
area relative to the lot size. 

Developers are facing a tough 
year in court, as a number of proj-
ects have been halted. Engoron 
nullified the Two Bridges project in 
February, and then the Appellate 
Division overturned his decision in 
August. And the battle over 200 
Amsterdam continues.

“It looks like the time developers 
could build as high as they want is 
over,” Freud said. ■

Judge axes Upper West Side megatower
REAL ESTATE

BY NATALIE SACHMECHI 
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THE TOWER WAS 
ALREADY UNDERWAY 

50 W. 66TH ST.



The pandemic has not hit 
law firms quite as hard as 
other industries, but major 
leases in the sector are still 

down by 45% in New York City 
compared with last year, according 
to a new report.

New York typically leads the 
country in demand for law firm 
space by volume, but major firms 
leased just 541,665 square feet of 
space during the first half of the 
year, compared with almost 1 mil-
lion square feet during the first half 
of last year, a Savills study revealed.

There have been just two leases 
for more than 100,000 square feet of 
space so far: McLaughlin & Stern 
renewed its 112,000-square-foot 
lease at 260 Madison Ave., and  
Allen & Overy renewed its roughly 

143,000-square-foot lease at 1221 
Sixth Ave. And Allen & Overy’s re-
newal is not necessarily a sign of a 
healthy office market, as the firm 
had planned to relocate before opt-
ing for a short-term, five-year re-
newal instead due to the pandemic.

“Anecdotally, it appears that few-
er transactions are starting unless 
they have to (such as expiring leas-
es),” the report reads, “and many 

firms are considering short-term 
extensions rather than making 
long-term commitments while 
awaiting clarity on the full impacts 
of the Covid-19 crisis.”

Major markets
The report looked at law firm 

leases spanning more than 20,000 
square feet in major markets across 
the country and found that firms 
leased 2.7 million square feet of 
space for the first half of the year 
overall, a 31% drop compared with 
last year.

The decline was less pronounced 
than in other industries. Coworking 
leases dropped by 82%, financial 
services and insurance leases by 
56% and technology, advertising, 
media and information leases by 
51%, according to the study.

Law firm leasing activity declined 
more severely in 
other U.S. cities. 
Year-over-year ac-
tivity dropped by 
90% in Houston, 
65% in Atlanta and 
100% in San Fran-

cisco, where there were no signifi-
cant law firm leases during the first 
half of the year.

Other cities have not fared as 
poorly, however. Activity dropped 
by just 1% in Chicago, 9% in Phila-
delphia and 47% in Washington.

Renewals, extensions and expan-
sions accounted for 55% of law firm 
leasing activity for the first half of 
the year, the study says.

The largest lease the study exam-
ined where a firm relocated was  
Wiley Rein’s deal for 166,250 square 
feet at 2050 M St. NW in D.C.

Working from home
The decline of law firm leases is 

just one of many signs that New 
York’s office market is still strug-
gling to recover from the pandemic, 
which sparked companies across 

the board to allow employees to 
work from home.

The top 50 office leases during 
the first half of the year spanned 
about 4.8 million square feet, com-
pared with roughly 8.3 million 
square feet during the first half of 
last year and 8.9 million square feet 
in 2018, according to a Crain’s anal-
ysis of CoStar Group data.

A survey of top New York em-

ployers found that just a third of 
the city’s workforce plans to be 
back in the office by the end of the 
year, and a Colliers report found 
that this could be the slowest year 
of the 21st century for office leases 
in Manhattan.

Some of the city’s major land-
lords have called on Mayor Bill de 
Blasio to start sending city workers 
back to their offices. ■
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Tenants at a luxury apartment 
building on Wall Street have 
won a $5 million settlement 

from their landlord over alleged 
rent-regulation violations.

The residents at 63–67 Wall St. 
filed a class-action lawsuit in No-
vember, arguing that they had not 
received rent-stabilized leases for 
their apartments even though the 
complex received tax abatements 
under a program meant for 
rent-stabilized buildings. The 
Rockpoint Group, the property 
owner, will refund the tenants’ past 

rent overcharges plus interest, and 
each eligible tenant will receive 
$250 at minimum, according to the 
settlement.

Attorneys Lucas Ferrara and Rog-

er Sachar, who filed the case on be-
half of tenant Tallen Todorovich, 
said about 4,800 current and for-
mer tenants are eligible for settle-
ment money.

421-g program
“Particularly given that we are in 

the midst of an unprecedented pan-
demic, riddled with harsh economic 
challenges, we are pleased that 
some 4,800 tenants will be receiving 
rent refunds,” said Ferrara, a partner 
at Newman Ferrara and an adjunct 
professor at New York Law School.

The suit claimed that 63–67 Wall 
St. was in violation of New York’s 

421-g program, 
which requires 
landlords of 
Lower Manhat-
tan properties 
to provide their 
tenants with 

rent-stabilized leases in exchange 
for exemptions on property taxes.

Representatives for Rockpoint 
declined to comment on the settle-
ment.

The 805-unit complex used to be 
the headquarters for financial ser-
vices firm Brown Brothers Harri-
man. Rockpoint bought the proper-
ties in 2016 for about $422 million.

Rents at available apartments 
range from $2,235 per month for a 

studio to $5,350 for a one-bedroom 
with a home office, according to the 
63–67 Wall St. website. The property 
features amenities including a 
speakeasy bar, a golf simulator and 
a three-story fitness center.

Rockpoint’s other New York 

holdings include 1700 Broadway in 
Midtown and The Wimbledon on 
the Upper East Side.

Ferrara and Sachar are repre-
senting tenants at 10 Hanover 
Square in the Financial District in a 
similar lawsuit. ■

Major law firm leases plummet 
by 45% year over year

COMMERCIAL REAL ESTATE

BY EDDIE SMALL 

Wall Street landlord reaches $5M 
settlement with tenants

RESIDENTIAL REAL ESTATE

BY EDDIE SMALL 

NeW YOrK TYPICALLY LeADS 
THE COUNTRY IN DeMAND 
FOR LAW FIRM SPACE

THE reSIDeNtS AT 63–67 
WALL ST. FILeD A CLASS-ACTION 
LAWSUIT IN NOVeMber
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It’s just one of many signs that the office market is still struggling to recover
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SUPER GLOBAL

NEWYORKCIO

Fletcher Previn
CIO
IBM

Pawan Verma
EVP, Chief Information & Cus-

tomer Connectivity Officer
Foot Locker, Inc.

Dr. Steve Mills
CIO

iHeartMedia, Inc.
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ENTERPRISE
Over $1 billion annual revenue

Parag Agrawal
CIO

Chobani

Suvajit Basu
Head of IT

Goya Foods Inc

Cindy Finkelman
SVP & CIO

FactSet Research Systems

Arnie Leap
CIO

1-800-FLOWERS.COM, Inc.

CORPORATE
Up to $1 billion annual revenue

Karen Beebe
CIO & SVP, Operations and Ecom-

merce
Vineyard Vines

Gerard Pento
CIO

Wilson Elser

Steve Randich
EVP & CIO

FINRA

Andy Rhodes
CIO

UNICEF USA

HEALTHCARE
Hospitals & healthcare organizations

Dr. Sam Amirfar
SVP, CIO & CMIO

The Brooklyn Hospital Center

Daniel J. Barchi
Group SVP & CIO

NewYork-Presbyterian 
Hospital

Dr. Claus Jensen
Chief Digital & Technology Officer

Memorial Sloan Kettering Cancer Center

Uday Madasa
CIO

Jewish Board of Family & 
Children’s Services
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Michael Salas
SVP, Chief Information & 

Digital Officer
SUEZ North America

Jamie Nelson
SVP & CIO

Hospital for Special 
Surgery
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NOTICE OF QUALIFICATION of Distin-
guished Prize Indemnity LLC. Fic.
Name: Distinguished Prize Indemnity
Services LLC.  Application for Authori-
ty filed with the Secretary of State of
New York (SSNY) on 6/22/2020. Of-
fice location: New York County. LLC
formed in DE on 9/19/2017. SSNY
designated agent upon whom process
may be served & mailed to: Harker &
Associates, PLLC, 6 Clement Ave-
nue., Stga Spgs., NY 12866.  Princi-
pal business address of the LLC is:
1180 Avenue of the Americas, 16th
Floor, NY, NY 10004. DE address of
LLC is: 1201 N. Orange Street, Suite
710, Wilmington, DE 19801. Certifi-
cate of LLC filed with Secy. of State
of DE located at: 401 Federal St #4,
Dover, DE 19901.  Purpose: Any law-
ful activity.

Notice of Formation of TWJ Ventures
LLC. Articles of Organization filed with
the Secretary of State of NY (SSNY)
on 8/17/2020. Office location: New
York County. SSNY has been designat-
ed as agent upon whom process
against it may be served. The Post Of-
fice address to which the SSNY shall
mail a copy of any process the LLC
served upon him/her is: JoAnne Kao.
The principal business address of the
LLC is: 305 Columbus Ave., #51 NY,
NY 10023. Purpose: any lawful act or
activity

Notice of Qualification of PETRIDES &
CO. LLC Appl. for Auth. filed with
Secy. of State of NY (SSNY) on
08/03/20. Office location: NY Coun-
ty. LLC formed in Delaware (DE) on
02/05/14. SSNY designated as
agent of LLC upon whom process
against it may be served. SSNY shall
mail process to     c/o George Pet-
rides, 900 Park Ave., Apt. 21A, NY,
NY 10021. DE addr. of LLC: c/o Cor-
poration Trust Co., 1209 N. Orange
St., Wilmington, DE 19801. Cert. of
Form. filed with Secy. of State, Div. of
Corps., 401 Federal St. - Ste. 4, Do-
ver, DE 19901.  Purpose: Any lawful
activity.

Notice of Formation of NEWBERRY SC
PRESERVATION, L.P. Cert. of LP filed
with Secy. of State of NY (SSNY) on
08/03/20. Office location: NY Coun-
ty.  Princ. office of LP: 60 Columbus
Circle, 19th Fl., NY, NY 10023. Lat-
est date on which the LP may dis-
solve is 12/31/2119. SSNY designat-
ed as agent of LP upon whom proc-
ess against it may be served. SSNY
shall mail process to Corporation
Service Co., 80 State St., Albany, NY
12207-2543. Name and addr. of
each general partner are available
from SSNY. Purpose: Any lawful activi-
ty.

Notice of Qualification of EIGHTEEN
LLC, FICTITIOUS NAME: 18 CONSULT-
ING LLC.  Authority filed with Secy. of
State of NY (SSNY) on 07/21/20. Of-
fice location: NY County.  LLC formed
in Delaware (DE) on 05/04/20.
SSNY designated as agent of LLC
upon whom process against it may be
served.  SSNY shall mail process to:
Eighteen LLC, 94 Grand St., Fl. Three,
NY, NY  10013.  Address to be main-
tained in DE: c/o Corporation Service
Company, 251 Little Falls Dr., Wil-
mington, DE  19808. Arts of Org. filed
with the Secy. of State, Division of
Corporations, John G. Townsend
Bldg., 401 Federal St., Ste. 4, Dover,
DE  19901.  Purpose: any lawful activ-
ities.

Notice of Formation of 1559 Boone
Avenue L.P. Certificate filed with
Secy. of State of NY (SSNY) on 8/
12/20. Duration: 8/31/2180. Office
location: NY County. SSNY designat-
ed as agent of LP upon whom proc-
ess against it may be served. SSNY
shall mail process to: 1559 Boone
Avenue L.P. c/o The Bridge, Inc., 290
Lenox Ave., 3rd Fl., NY, NY  10027. N
ame/address of each genl. ptr. availa-
ble from SSNY. Purpose: any lawful
activities.

Notice of Formation of Selected by Eli-
sa, LLC. Arts. of Org. filed with Secy.
of State of NY (SSNY) on 08/07/20.
Office location: NY County.  SSNY des-
ignated as agent of LLC upon whom
process against it may be served.
SSNY shall mail process to: 9100
Wilshire Blvd., Ste. 1000W, Beverly
Hills, CA  90212, Attn: Corey Barash,
CPA.  Purpose: any lawful activities.

KENNETH STILES ADVISORY, PLLC, a
Prof. LLC. Arts. of Org. filed with the
SSNY on 07/14/2020. Office loc: NY
County. SSNY has been designated
as agent upon whom process against
it may be served. SSNY shall mail
process to: The LLC, 111 N. Gardner
Ave., Charlotte, NC 28216. Purpose:
To Practice The Profession Of Legal
Services & Consulting Services.

IVHB VENTURES LLC, Arts. of Org.
filed with the SSNY on 08/17/2020.
Office loc: NY County. SSNY has been
designated as agent upon whom proc-
ess against the LLC may be served.
SSNY shall mail process to: Jennifer
Baez, 145 Seaman Ave Apt 1A, NY,
NY 10034. Purpose: Any Lawful Pur-
pose. NOTICE OF FORMATION of Pilgrim &

Associates Law & Mediation LLC.  Arti-
cles of Organization filed by the NY
Secretary of State (SSNY) on 08/
21/20. Office location: NY County.
SSNY has been designated as agent
upon whom process against LLC may
be served.  Post Office address where
SSNY shall mail a copy of any proc-
ess against the LLC served upon it is
c/o Pilgrim & Associates, 301 W
110th Street, NY, NY 10026.  Pur-
pose of LLC: to conduct any lawful act
or activity.  Street address of LLC is c
/o Pilgrim & Associates, 301 W
110th Street, NY, NY 10026.

ARDMORE HILL LLC, Arts of Org. filed
SSNY 07/15/20.  Office: NY Co.
SSNY designated agent of LLC upon
whom process may be served & mail
to National Registered Agents, Inc.,
28 Liberty St., NY, NY  10005, also
the registered agent upon whom proc-
ess may be served. General Purpose.

Entity Name EZ-Build, LLC with ficti-
tious name EZB NYC, LLC. filed with
SSNY on 08/06/2020. Office: Albany
County. SSNY designated as agent
for process & shall mail copy to: 347
Fifth Avenue, Suite 1402-183, New
York, NY 10016. Purpose: Any lawful.

Notice of formation of RebelInk2x
LLC. Articles of organization filed with
Secretary of State of New York on 7/
29/2020. Designated agent upon
whom process may be served and
shall mail a copy of process against,
9900 Spectrum Drive Austin Texas,
78717. Purpose : any lawful act. 

NAIM MATTO 1353 LLC, Arts. of Org.
filed with the SSNY on 09/16/2020.
Office loc: NY County. SSNY has been
designated as agent upon whom proc-
ess against the LLC may be served.
SSNY shall mail process to: The LLC,
666 Old Country Road, Ste 510, Gar-
den City, NY 11530. Purpose: Any
Lawful Purpose.

ADVENTUROUS SPIRITS, LLC, Arts. of
Org. filed with the SSNY on 09/
23/2020. Office loc: NY County.
SSNY has been designated as agent
upon whom process against the LLC
may be served. SSNY shall mail proc-
ess to: The LLC, 244 Fifth Avenue,
Ste E254, NY, NY 10001. Purpose:
Any Lawful Purpose.

IBIS 91st STREET LLC. Arts. of Org.
filed with the SSNY on 09/08/20. Of-
fice: New York County. SSNY designat-
ed as agent of the LLC upon whom
process against it may be served.
SSNY shall mail copy of process to
the LLC, c/o Massud Rahbar, 23 Ste-
phen Halsey Path, Water Mill, NY
11976. Purpose: Any lawful purpose.

Notice of Formation of Hani Films,
LLC. Arts. of Org. filed with Secy. of
State of NY (SSNY) on 08/26/20.  Of-
fice location: NY County.  SSNY desig-
nated as agent of LLC upon whom
process against it may be served.
SSNY shall mail process to: Hani
Films, LLC, 26 Broadway, Ste. 1301,
NY, NY  10004.  Purpose: any lawful
activities.

Notice of Formation of MINH HOLD-
INGS II, LLCArts. of Org. filed with
Secy. of State of NY (SSNY) on
08/04/20. Office location: NY Coun-
ty.  SSNY designated as agent of LLC
upon whom process against it may be
served. SSNY shall mail process to
Corporation Service Co., 80 State St.,
Albany, NY 12207. Purpose: Any law-
ful activity.

COLOR BY LAISAM BOWEN LLC, Arts.
of Org. filed with the SSNY on 03/
02/2020. Office loc: NY County.
SSNY has been designated as agent
upon whom process against the LLC
may be served. SSNY shall mail proc-
ess to: Laisam Bowen, 30-62 12th
Street Apt 2R, Astoria, NY 11102.
Purpose: Any Lawful Purpose.

Notice of Formation of Luxury Next
Season. Arts of Org filed with Secy. of
State of NY (SSNY) on 08/21/2020.
Office location: NY County. SSNY des-
ignated agent upon whom process
may be served and shall mail copy of
proceed against LLC to 17 East 89th
Street, New York, NY 10128. Pur-
pose: any lawful act.

IL FIORISTA MANAGER LLC, Arts. of
Org. filed with the SSNY on 07/
29/2020. Office loc: NY County.
SSNY has been designated as agent
upon whom process against the LLC
may be served. SSNY shall mail proc-
ess to: Pryor Cashman LLP, Richard
S. Frazer, Esq., 7 Times Square, NY,
NY 10036. Purpose: Any Lawful Pur-
pose.  

Notice of Formation of Baked to Order
LLC. Arts of Org filed with Secy. of
State of NY (SSNY) On
5/4/2020. Office location: NY Coun-
ty.  SSNY designated as agent upon
whom Process may be served and
Shall mail copy of process Against
LLC to 620 W 143 St, #9C, NY, NY
10031. R/A:US Corp Agents, Inc.
7014 13th Ave, #202, BK, NY
11228. Purpose: any lawful Act

NOTICE OF FORMATION of TOIV CON-
DO LLC. Art. of Org. filed with  the
Secy of State of NY (SSNY) on 4/
16/2020. Off. Loc.: NY County. SSNY
has been desig. as agent upon whom
process against it may be served. The
address to which the SSNY shall mail
a copy to is: 28 Liberty, New York, NY
10005. Reg. Agent: National Regis-
tered Agents, Inc., 28 Liberty, New
York, NY 10005. Purpose: Any lawful
act

PUBLIC & LEGAL NOTICES

Lead Experience Designer needed by Verizon 
in New York, NY to lead design initiatives 
that impact the end-to-end customer 
journey. May occasionally work at Verizon’s 
of ce in Basking Ridge, NJ. To apply, mail 
resume to Promila Chaudhari, 1 Verizon Way, 
VC54N071B, Basking Ridge, NJ 07920. Ref. 
Job # SHRYMS-L.

Urban Compass, Inc. has a position in 

New York, NY. *Senior Software Engi-

neer I [COMP-NY20-REVX] – Build & 

maintain distributed software systems for 

real estate data; write code for software 

systems using Java, Python program-

ming language; design & implement 

algorithms & data structures. Mail to: M. 

Quinn, 90 Fifth Ave Fl 3, New York NY 

10011& note Job ID#

Brick by Brick Consulting NYC LLC. Art
of Org. filed with the SSNY on
09/16/2020 office: New York coun-
ty. SSNY designated as agent of the
LLC upon whom process against it
may be served. SSNY shall mail copy
of process to the LLC, United States
Corporation Agents, INC. 7014 13th
Avenue, Suite 202 Brooklyn, NY 112
28.Purpose: Any lawful purpose.

NOTICE OF FORMATION of limited lia-
bility company (LLC). Name: JE
T’AIME FORD, LLC. Articles of Organi-
zation filed with Secretary of State of
New York (SSNY) on 09/09/2020. Of-
fice location: New York County. SSNY
designated as agent of LLC upon
whom process against it may be
served. SSNY shall mail copy of proc-
ess to: JAMIE FORD. 175 W. 87th
ST., APT. 19H, NEW YORK, NY
10024. Purpose: shoe company.

Notice of Formation of ROCKAWAY
ASSOCIATES, LLC Arts. of Org. filed
with Secy. of State of NY (SSNY) on
09/15/20. Office location: NY Coun-
ty.  SSNY designated as agent of LLC
upon whom process against it may be
served. SSNY shall mail process to
Corporation Service Co., 80 State St.,
Albany, NY 12207. Purpose: Any law-
ful activity.

ALLAY THERAPY LCSW, PLLC, a Prof.
LLC. Arts. of Org. filed with the SSNY
on 09/10/2020. Office loc: NY Coun-
ty. SSNY has been designated as
agent upon whom process against it
may be served. SSNY shall mail proc-
ess to: The LLC, 421 8th Avenue,
#192, NY, NY 10116. Purpose: To
Practice The Profession Of Licensed
Clinical Social Work.

Notice of Qualification of REDA 104
LLC Appl. for Auth. filed with Secy. of
State of NY (SSNY) on 09/18/20.
Office location: NY County. LLC
formed in Delaware (DE) on
09/11/20. SSNY designated as
agent of LLC upon whom process
against it may be served. SSNY shall
mail process to c/o Corporation Serv-
ice Co. (CSC), 80 State St., Albany,
NY 12207-2543. DE addr. of LLC:
CSC, 251 Little Falls Dr., Wilmington,
DE 19808. Cert. of Form. filed with
Secy. of State, John G. Townsend
Bldg., 401 Federal St., Ste. 4, Dover,
DE 19901.  Purpose: Any lawful activi-
ty.

Notice is hereby given that a license,
serial number 1331338, for beer,
wine and liquor has been applied for
by the undersigned to sell beer, wine
and liquor at retail in a restaurant un-
der the Alcoholic Beverage Control
Law at 1123 Broadway, Store E, New
York, NY 10010 for on premises con-
sumption. Tortazo NYC, LLC d/b/a
Tortazo

Get your message in front of New York’s  
influential business community with 
Crain’s New YorkBusiness - Classified Ads

CLASSIFIEDS
Advertising Section

To place a classified ad, Call 212-210-0189  
or Email: jbarbieri@crainsnewyork.com

SUBMIT YOUR 
BUSINESS CLASSIFIEDS 
TODAY

Public and Legal Notices • Request For Proposals

Job Openings • Real Estate 

Business Opportunities • Event Listings and More!

P020_CN_20200005.indd   20 10/2/20   4:02 PM



July, but crew sizes were limited to 
25 or fewer. � e early activity was 
modest, with the city approving 53 
daily street-� lming permits that 
month and an additional 131 in 
August, compared with 677  and 
755 for the same months in 2019. 
� e city increased the maximum 
crew size on a set to 100 on Sept. 1, 
which  Anne del Castillo, commis-
sioner of the mayor’s o�  ce for me-
dia and entertainment, said has 
helped facilitate a return to action.

“We are engaging constantly with 
producers to make sure they under-
stand the protocols,” she said.

City-speci� c rules require that 
productions avoid any location 
within 21 feet of an outdoor-dining 
area unless they receive the restau-
rant’s permission to � lm nearby. 
Film sets also must avoid interfer-
ing with any outdoor classes run by 
the Department of Education. 

Producers have so far focused 
their work in studio settings, where 
they have better control of the at-
mosphere, said Flo Mitchell-Brown, 
who has spent 30 years in the in-
dustry as an accountant and pro-
ducer based out of New York.

Insurance issues
A major question hanging over 

productions is the cost for insur-
ance. Film and TV shoots typically 
buy plans that cover against injury 
or sickness among top talent, which 

could shut  down production. � at 
becomes a complicated calculation 
for insurers in the pandemic age.

“Insurance is driven by experi-
ence,” Mitchell-Brown said. “Just 
like you get rates based on how you 
drive, insurance is going to be a 
moving target until they see how 
many claims come up.”

� ere have already been 
high-pro� le stoppages in the indus-
try. A Batman � lm in London was 
forced to shut down in September 
after star Robert Pattinson report-
edly tested positive for Covid-19. 
� e ABC show For Life,  which 
� lms  in the city, temporarily shut 
down in mid-September over what 
producer Sony Pictures described 
as “testing inconsistencies.” 

Insurance protecting against 
prolonged stoppages “would likely 
have to have a lot of exclusions,” 
Davis said. “� at makes it di�  cult 
for producers to feel it is worth-
while. And for the carriers, they 
may have exposure to events capa-
ble of bankrupting them.” 

Federal legislation to create a 
pandemic-related fund that back-
stops insurers across all industries 
from such losses could help, Davis 
said, but the bill has gained little 
traction since its introduction  by 
Rep. Carolyn Maloney, who rep-
resents parts of Manhattan and 
Queens. 

� e good news for the industry is 
that producers can still rely on a 
$420 million annual � lm tax credit, 
which has acted as rocket fuel for 
the business since its launch in 

2003. � e credit was extended 
through 2025 in the last state budget 
and pays back city � lmmakers 25 
cents for every dollar spent on “be-
low the line” production costs, such 
as salaries and set construction.

It is not clear yet whether addi-
tional costs from Covid-19, such as 
for testing or hiring a compliance 
o�  cer, will be covered under that 
credit.  A spokesman for Empire 
State Development, the state agen-
cy that oversees the program, did 
not return a request for comment 
on the matter. 

� e stakes are high as the indus-
try gets back to work. Film and TV 
generated over $8 billion in spend-
ing in the state, mostly focused 
within the city, between 2017 and 
2018, an independent analysis of 
the state’s tax credit for � lms found.

With � lming shut down from 
March through June, jobs in � lm 
production and sound recording in 
the city dropped to 38,500 in May 
compared with 56,000 at the same 
point in 2019, according to state La-
bor Department data. � e total rep-
resented the lowest employment  
for the category since January 2009. 

Picking back up
Raab, whose Hulu show is pre-

paring to start � lming by December, 
said there are already signs that 
things are picking back up. Crews 
and stages are becoming di�  cult to 
book as networks and streaming 
services race to get back online after 
months of inaction.

� e city has centered its most sig-

ni� cant economic-development 
initiative since the start of the pan-
demic around the industry. Steiner 
Studios, which operates a produc-
tion facility in the Brooklyn Navy 
Yard, has agreed to invest $320 mil-
lion to build a production hub at 
Bush Terminal, the city-owned wa-
terfront property in Sunset Park (see 
Steiner Project Gets OK, above). 

To Doug Steiner, the developer 
guiding the project, the industry is a 

good bet. � e parking lots at his 
Brooklyn Navy Yard studios—which 
have grown from � ve stages in 2004 
to more than 30 today—are slowly 
� lling back up. � e new stages in 
Sunset Park should break ground 
within 18 months. He said the ex-
pansion will o� er a chance to 
launch stable jobs at a time many 
corporate o�  ces are sitting empty.

“� is is work that simply can’t be 
done from home,” he said. ■
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 TV 
FROM PAGE  3 STEINER PROJECT GETS OK

THE CITY IS MOVING FORWARD with the major � lm and TV studio it has 
planned for Sunset Park despite calls from the community to delay 
the process. The Economic Development Corp.’s board of directors 
voted to approve the 500,000-square-foot production hub from Stein-
er Studios last week. The agency announced in August that it had 
reached a deal with Steiner to develop the facility, which will feature 
eight soundstages and a new parking lot on the Made in New York 
Campus at Bush Terminal.

Brooklyn Community Board 7 and a group of Sunset Park resi-
dents had sent letters to the EDC asking the agency to delay its vote 
on the project so the community could have more time to weigh in. 
However, the EDC did not grant these requests, noting that the project 
has the support of several local elected of� cials, and the agency had 
listened to the community throughout the process.

Calls to delay the studio took on added meaning following the 
failed attempt to rezone Industry City, which collapsed in September 
in the wake of community and political opposition. However, the 
Steiner project is “as of right” and does not require discretionary ap-
proval, meaning it may not be as subject to community demands.

Jorge Muniz, an organizer with Protect Sunset Park, stressed that 
the EDC vote did not mean the studio was now a done deal and said 
he hoped Mayor Bill de Blasio would step in to make some changes.

“We hope he  … overrules his board here and creates this space 
and the pause that’s needed,” he said. — Eddie Small



A chance meeting with Juan 
Trippe, founder of Pan American 
World Airways, grew into a friend-
ship and an o� er to join the compa-
ny as a travel agent. But 
before he could, the el-
der Lugo would need to 
raise $5,000—which was 
di�  cult. But when he 
demonstrated his per-
sistence to Trippe, the 
CEO waived the provi-
sionary condition and 
o� ered him an agency 
license. As a Spanish 
speaker, the elder Lugo 
proved to be a valuable 
resource for Pan Am 
when the airline was 
opening up routes to the 
Dominican Republic 
and Puerto Rico.

“My father’s became 
the � rst Hispanic travel 
agency in New York, and as a result 
of that one situation eventually the 
family business became travel,” 
said Lugo, who is president and 
CEO of the New York Hispanic 
Chamber of Commerce. “Upon his 
passing, we had 75 travel agencies 
doing $100 million in business.”

Lugo’s father was able to realize 
the American dream, but other His-
panics have not been as fortunate 
in New York, especially recently. 
Despite making up 29% of the city’s 
population, Hispanics own only 6% 
of its businesses, according to new-
ly released data from the Center for 
an Urban Future. Hispanic busi-
ness ownership in the Bronx—the 
borough that boasts the city’s larg-
est Hispanic population—has 
dropped by 23% since 2012.

“� is data is a major red � ag,” 
said Eli Dvorkin, one of the study’s 
authors. “It should tell city leaders 
[and] business leaders that some-
thing has been going wrong in re-
cent years.”

One explanation lies in demo-
graphics. In the mid–20th century, 
it made sense for emigrants from 
Latin America or South America to 
move to New York, as the city had 
an established population of ethnic 
Hispanics and Spanish-speaking 
citizens. Today portions of Arizona, 
Florida, Texas and other states pro-

vide a similar sense of solidarity.
“Maybe 10 or 15 years ago there 

wasn’t a strong enough sense of 
community to make it worth relo-
cating,” Dvorkin said. “Now maybe 
there is, and it’s a competitive ad-
vantage for other places.”

But there are a number of rea-
sons behind the dispari-
ty between the city’s His-
panic population and its 
lack of business success, 
ones that are best under-
stood through the indi-
vidual stories of local 
business owners and ex-
ecutives.

A capital problem
Radame Perez’s father 

bought into a CTown su-
permarket in 1975, then 
bought three more in the 
ensuing years. By the 
1980s, however, the el-
der Perez realized it was 
smarter to buy real es-
tate. He used the money 

earned from his supermarkets to 
acquire burned-down lots in the 
Bronx, eying brighter commercial 
and residential opportunities in 
the future. � at early capital turned 
into a family business, but it wasn’t 
always a smooth road.

Today Radame Perez is chief ex-
ecutive of Mastermind, a privately 
held real estate company in the 
Bronx, with a portfolio of more 
than 2 million square feet across 
the city. Perez, who is of Puerto Ri-
can descent, grew up in the Bronx 
and understands how challenging 
it can be to acquire funding for in-
vestment opportunities there.

“Access to capital is something 
that has long been regarded as a 
very traditional process,” he said.

Tremendous disinvestment hap-
pened in the Bronx between the 
1970s and the early 2000s, he said, 
prompting capital and economic 
opportunities to � ee the borough.

“It takes a generation or two to 
recover from that,” he said.

For Hispanics, especially 
small-business owners and entre-
preneurs, the equity challenges are 
compounded by socioeconomic 
disparities.

“We know that there are millions 
of Latinos, Hispanics, that are look-
ing every day to start their own 
business,” Perez said, “but they 

struggle with bills, insu�  cient 
health insurance and other socio-
economic factors that render the 
opening of a business as unfore-
seeable.”

� e economic destruction 
wrought by Covid-19 could further 
hinder capital opportunities for the 
present generation of Hispanic 
New Yorkers.

“� is crisis has shown 
the vulnerability Hispanic 
businesses face,” Dvorkin 
said. “Look at the [Paycheck 
Protection Program]: A ma-
jority of [New York] busi-
nesses that bene� ted were 

in Manhattan.”
Other observers 

are more optimis-
tic about the His-
panic community’s 
ability to raise cap-
ital. Lugo points 
out that many His-
panic business 
owners received 
both PPP loans 
and Small Business 
A d m i n i s t r a t i o n 
Economic Industry 
Disaster Loans 
during the height 
of the pandemic in 
New York.

Economic dis-
crimination is no-
where near as bad 
as it used to be, he 
said.

� e growth of 
the Hispanic com-
munity could pro-
vide the next step 
toward more equal 

economic footing.
“� e larger the Hispanic market 

gets,” Lugo said, “the more support 
there is.”

All in the family
� ree years ago Joe Cruz Jr., a res-

ident of Spanish Harlem, used 
$20,000 in savings and a formula he 

developed to create his own tequi-
la. Working out of his apartment, he 
also taught himself to act as his own 
attorney. Today Cruz owns YaVe, 
one of the fastest-growing tequila 
distributors in the tristate area, with 
shipping to California and Florida.

Cruz said he understands that his 
business was grown mainly through 
his own initiative and the help of 
his friends. He didn’t receive any 
assistance from the government.

“I think a lot of Latinos don’t real-
ly know the avenues they can take 
to help their businesses, whether 
it’s grant or loans,” he said. “� e 
Hispanic Chamber of Commerce 
helps people, but I think the aver-
age person in the Latino world just 
doesn’t know where to go for re-
sources.”

Other Hispanic entrepreneurs 
� nd their experience in business is 
occasionally a lonely one. Nearly 30 
years ago, Roberto Gil started a 
children’s furniture company, Casa 
Kids, in Brooklyn. He has grown the 
business into an international en-

terprise, but things have not always 
been easy since he came to New 
York from Argentina, he said. He 
has weathered economic down-
turns along the way, he said, and 
has faced some discrimination.

“You deal mostly with less trust,” 
Gil said. “I don’t know if it’s having 
an accent or being Hispanic, but 

you have to � ght a bit more 
to gain the trust of a client 
or a vendor or a supplier.”

Many Hispanic New 
Yorkers are the children of 
immigrants, who not only 
battled a language barrier 
but also had a lack of con-

nections. Many Hispanics come 
from families that � ed from unsta-
ble economic conditions in their 
home country, Perez noted.

“We don’t have the rich uncle,” 
he said. “It’s taken a generation to 
get our bearings.”

A vibrant evolution
Lugo suggested there might be a 

benign reason for the gap between 
New York’s large Hispanic popula-
tion and its business ownership. 
He calls it “a vibrant evolution”: the 
fact that the children of � rst-gener-
ation Hispanic-Americans deliber-
ately chose not to follow their par-
ents as small-business owners.

“� e children don’t want to work 
in a bodega,” he said. “� ey’ve be-
come teachers, principals, mem-
bers of the military, police o�  cers, 
doctors, lawyers. � ey have be-
come elected o�  cials.

“� e children have gone on,” he 
said, adding with a chuckle: “I 
don’t want my daughter to follow 
me!” ■
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CITY DOESN'T MAKE IT EASY FOR HISPANICS

SOME HISPANIC SMALL BUSINESS OWNERS and entrepreneurs expressed frustration with the city, which 
they blamed for excessive regulations that have made running their businesses more dif� cult.

“Owning a business in New York City is a challenge,” said Mirriam Collado, independent operator of a 
CTown supermarket in the Bronx for the past 15 years. “A lot of things have changed, and a lot of rules 
have changed.” 

Collado is not alone in this sentiment. New 
York City has more expensive limited liability 
corporation publication requirements than 
other states, while its labor and � xed costs are 
also much higher, according to Eli Dvorkin of 
the Center for an Urban Future. 

Then there are the numerous city regula-
tions and higher taxes unique to New York. 

“The city makes things hard. It really does,” 
said Roberto Gil, owner of the Casa Kids, a 
children’s furniture company. “There’s nowhere 
to put a van anymore.” 

Gil notes how the increase in bicycle lanes 
under Mayor Bill de Blasio has changed deliv-
ery methods for trucks idling on the street. He 
mentioned needing to hire three men for one 
delivery job, so two can move the furniture 
while one drives the truck around the block 
because there is no longer parking. He’s also 
encountered issues with installing his furniture 
pieces into buildings due to insurance require-
ments and disposing of trash into dump trucks 
because of Department of Sanitation regulations. 

“If I moved my shop to New Jersey, I’d save 10-to-15% right off the bat from rent, cheaper insurance, 
less taxes, and spending less time on deliveries,” Gil admitted. 

Other business owners complain of incessant � nes and penalties. 
As the owner of Salsa Caterers, Danny Garcia has served all � ve boroughs for 30 years and has re-

ceived citations from the New York City Department of Health.  
“They come quite often and there’s always a ticket,” he said. “Sometimes the jobs have to be justi� ed, 

so they need to � nd a ticket.”  
Even with his frustration with local government, Garcia expressed gratitude for the opportunity New 

York City has given him. 
“We’ve been blessed with a lot of growth over the years,” he said.  “I’ve always networked and looked 

for opportunity.” -- B.P.

“THIS CRISIS HAS SHOWN 
THE VULNERABILITY 
HISPANIC BUSINESSES FACE”

BY THE 
NUMBERS 

29%
PERCENTAGE 
of New York City 
population made 
up of Hispanics

6%
PORTION OF  
New York City 
businesses owned 
by Hispanics
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CRUZ OWNS  
YaVe, a fast- 
growing tequila 
distributorship.
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AGE 45

GREW UP Kingston, Jamaica

RESIDES Bedford-Stuyvesant 

EDUCATION: Bachelor’s in � ne 
arts, Edna Manley College of the 
Visual and Performing Arts 

PAST LIFE When she lived in 
Jamaica, Newman-Scott co-ran 
the creative design business 
NewmanDeane for four years 
with a colleague from art college. 
NewmanDeane did murals; color 
treatments such as crackling, 
staining and smoke-screening; 
and creative furniture � nishes 
for homes and businesses. “I 
was part of the gig economy,” 
she said, “so I did this while also 
continuing my art practice and 
freelancing as a TV/radio host 
and producer and prop buyer for 
commercials, etc.”

 KILLER COMMUTE Newman-
Scott commuted from her home 
in Connecticut to Boston for a 
year to direct programs at the 
Boston Center for the Arts.

KRISTINA 
NEWMAN-SCOTT

NEWMAN-SCOTT 
with a piece by 
artist Carrie Mae 
Weems

When she chose to go to 
art school , Kristina 
Newman-Scott’s par-
ents were not thrilled. 

“I knew about myself early on 
that creativity, creative culture, cre-
ative economy work is where I 
wanted to stay and be rooted in,” 
she said. “Parents don’t tend to sup-
port that out the gate. However, they 
came around. � ank God.”

With a career like hers, it would 
be hard not to. Since 2018 she’s 
been president of BRIC, an art and 
media powerhouse in Brooklyn.    

On her road to the role, New-
man-Scott moved from Jamaica to 
Connecticut in 2005 at age 30 and 
took a job at Real Art Ways in Hart-
ford, overseeing its visual arts pro-
gramming. � e role  typically re-
quires curatorial experience, which 
Newman-Scott didn’t have. But she 
made it happen, curating more than 
70 exhibitions and six public art 

projects during her time there. 
By 2015 she was the director of 

culture and historic preservation for 
the whole state. In the role, she 
pushed back against a view of art as 
an uneconomical sector, instead 
� nding ways it could support both 
artists and the economy. 

 It’s hard to think of an institution 
whose purpose and specialties 
would be a better � t for New-
man-Scott than BRIC. One of the 
foremost arts organizations in the 
city, its focus spans the visual and 
performing arts, modern media and 
education. � e leading presenter of 
free programming in the borough, 
BRIC is expressly focused on in-
creasing public access to the arts.

It’s a mission that easily could’ve 
been challenged by the pandemic. 
Many of BRIC’s peers are facing ex-
istential questions. Institutions 
from the Met to the Brooklyn Muse-
um have had to lay o�  workers . But 
BRIC hasn’t, Newman-Scott said.

“We unfortunately have become, 

as members of the creative econo-
my, accustomed to being the � rst 
hit and hardest hit,” she said. “When 
there are budget cuts, you often see 
arts on the front line. ” 

 Drawing on her previous work in 
government, Newman-Scott has 
partnered with the city Department 
of Education to ensure BRIC pro-
vides  educational TV programming . 
� e center also has o� ered free 
classes to various constituencies. 
Small-business leaders, for exam-
ple, can learn the basics of digital 
media design . 

Newman-Scott also led the 
� rst-ever remote BRIC Celebrate 
Brooklyn Festival. � e virtual ver-
sion of the event, typically held in 
Prospect Park, radically expanded 
its footprint, reaching 2.5 million 
people in more than 40 countries. 

“All of those things are part of our 
day to day, but in this moment, it is 
important for our community to 
truly see us as a resource for them,” 
she said. ■

Making art a community resource
BRIC chief looks to offer free classes, TV programming during pandemic 

GOTHAM GIGS

BY GWEN EVERETT “WHEN THERE 
ARE BUDGET 
CUTS, YOU 
OFTEN SEE 
ARTS ON THE 
FRONT LINE”
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